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Lx ploitation 

ee OLLEGE COACH” is something BIG to 

cheer about! It’s timely and how! 

~ Here is a football picture that is ENTIRELY 

DIFFERENT! It is a positive sensation —— the 

Provence, Exhibitor hy is M nbe | 

ED RAY 

Hugh Herbert, Arthur Byron and a crew of fam- 

ous football players who supply plenty of real 

action and football thrills. 

Me } Hold a special preview for local sports 
type of football picture that has never been done : p Pp} ee ge P 
Sa Bere ae ee writers, football coaches and radio sports an- 
before. It is grand all-around entertainment 

: i 5 aes : nouncers. Any controversy which may arise from 
even for those who aren’t interested in football. 7 

3 ~ ee opinions expressed by the coaches and dd 
con 99 8 : At Saal net | 

College Coach” Latur: the usual “rah-rah writers will get newspaper breaks. | 
die for dear old Harvard” yarn. It courageously erie : 

reveals the methods used by certain professional Make a big play for college and high school 

football coaches at certain colleges where the trade. Advertise in college newspapers and maga- , 

game has become commercialized. zines. Dedicate special nights during the run of 3 

“College Coach” comes to you at a time _the picture in honor of the various colleges and 5 
: ave ° e 7 b ° : . 4 os : ‘ 12 r 

when football is at the height of its season. Sell high schools in Staal vicinity. Invite the football 
of “College Coach” right at the football field where teams to appear In person and get them to bring p 

a a thousands of fans turn out for the game. Dis- ara their school bands. | 

Nad tribute heralds, score cards, advertising novelties : ‘ MO One Sea , 7 a | ; : : Give the picture an extra splurge in news- 1 
ae and have sound trucks cruise around the stadium. eee ae i 3 eye 

fo. | re: e paper advertising. Hammer away with extra pub- | 
AC. Advertise the star names very strongly: Dick licity stories, not only in the motion picture 4 

=f Powell, Ann Dvorak, Pat O’Brien, Lyle Talbot, columns, but on the sport pages as well. | 

| COLLEGE COACH’ A REAL B. 0. CHEER LEADER | 
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Warner Bros. Pictures, Ine. 

& The Vitaphone Corp. 25% 
as present 

WE DO OUR PART 
‘““COLLEGE COACH’’ 100% 

with 

Dick Powell—Ann Dvorak—Pat O’Brien 

Arthur Byron—Lyle Talbot—Hugh Herbert 

Directed by William A. Wellman 

A Warner Bros. and Vitaphone Production 

15% 
20% 
20% 
40% 

Calvert College 

ruptey. The trustees, 

standing football team. They hire 

Gore, the biggest Coach in the 

country, and give him earte blanche 

in his work of making a team. 

Gore proceeds to engage some of 

the greatest players in the country. 

He is not only a driver of men, 
but also a great promoter. He gets 

more publicity about his team than 

any other coach. He builds up a 

fine team with a back line which 

he calls the four aces. 

Nothing can stop the four aces 
and they defeat every team they 

play and get a national reputation. 

Sargent, the only one of the four 

aces who is a legitimate student, 
is ambitious to become a_ great 

chemist, but flunks in his class be- 

cause he has not been able to find 

time to study. Much to his sur- 

prise and disgust he is given a 

passing mark solely because he plays 

on the team while others not on the 

team are flunked. He -quits foot- 
ball. The team wins without him, 

however, Weaver, being a_ star 

player. 

Gore and one of the college trust- 

ees are in a scheme to buy a piece 

of real estate, which is the only 

ground available for a new football 

stadium, and then sell it to the 

college. They know their scheme 

is facing bank- 

who have 

been dipping into their own pock- 

ets to supply. deficits, decide that 

the only way they can get their 

money back is to create an out- 

depends on keeping a winning team. 

Gore has been neglecting his wife, 

Claire, so much that she has become 

resentful. He is in love with her, 

but the team and publicity stunts 

take up all of his time. 

Weaver has been trying to at- 

tract her and finally in a huff at 

Gore, although she is not in love 

with Weaver, she goes out with 

him. Gore sees the two together 

in a speakeasy and punches Weaver. 

The latter quits the team. 

With both Sargent and Gore out, 
the team is greatly weakened. When 

the big game of the season opens, 

Calvert is outclassed. The oppos- 

ing team quickly rolls up a big 

score. 
Sargent who can’t bare to see his 

own team defeated, because of his 

love for his school, dons his foot- 

ball togs and asks to be put in 

the back. line again. Claire, fore- 

seeing defeat, has gone to Weaver 

and ecajoled him into going on the 

field. Sargent and Weaver go in 

near the end of the last quarter. 

They perform miracles and finally 

win the game. 

Gore finds what Claire has done 

and takes her in his arms. He is 

offered a tremendous salary to act 

as coach for the rival team, but 
hesitates as he wants his wife. But 

Claire bows to the inevitable and 

tells him to take the _ position. 

Weaver, who had expected Claire 

to elope with him, sees her in Gore’s 

arms.and realizes she is not for him. 

DICK POWELL 

Dick Powell, born in Mt. View, 
Arkansas, won a screen contract 

with Warner Bros. through his 

musical talents, having been 

lifted bodily from a Master of 

Ceremonies position in a Pitts- 

burgh theatre to an important 
part in “Blessed Event.” 

Starting as a soloist with an 

orchestra in Kentucky, he signed 

up in a similar capacity with a 

theatre orchestra there and at- 

tracted such attention that he 
eventually became Master of 

Ceremonies at this theatre, later 

moving to a larger house in Pitts- 

burgh. He has had no previous 

stage or screen experience des- 
pite which he showed such nat- 

ural talents as an actor that he 

was put under a long term con- 

tract by Warner Bros. 

He has played in the following 

pictures “Footlight Parade,” 

“Gold Diggers of 1933,” “Blessed 

Event,” “42nd Street,” “The 
King’s Vacation” and “Too Busy 

to Work.” 

ARTHUR BYRON 

Arthur Byron, one of the best 

known actors on the American 

stage, has been associated with 

it all his life. 
Born in Brooklyn, New York, 

in 1872 of theatrical parents, he 

launched upon his stage career 

in 1889 working with his father. 

Since then he has played in in- 

numerable stage successes and 

won fame, in the past, as leading 

man to. such notables as, Ethel 

Barrymore, Maxine Elliott and 

Maude Adams. He originated 

the role of Editor in the New 
York production of “The Front 

Page” and the role of Warden 

in “The Criminal Code” on 

Broadway. 

His first work for the screen 

was in “Twenty Thousand Years 

in Sing Sing.” He has also. played 

in “Private Detective 62,” “You 

Said a Mouthful,” “Fast Life,” 

“Tonight is Ours,” and “The Silk 

Express.” 

DICK POWELL—‘“‘Footlight Par- 

ade”, “Gold Diggers of 1933”, 

“49nd Street”, “Too Busy To 

Work”, “Blessed Event”, “The 

King’s Vacation”. 

ANN DVORAK—‘Three on a 

Match”, “Crooner”, “Love Is a 

Racket”, “Stranger in Town’, 

“The Strange Love of Molly Lou- 

vain”. 
PAT O’BRIEN—“Bureau of Miss- 

ing Persons”, “Destination Un- 
known”, “The Public Be Damned”, 

“Flowing Gold”, “American Mad- 

ness”, “Virtue”. 

ARTHUR BYRON—‘The Silk Ex- 

press”, “The Mayor of Hell’, 

“Private Detective 62”, “You Said 

a Mouthful’, “Twenty Thousand 

Years in Sing Sing.” 
LYLE TALBOT—“‘Havana Widows”, 

“Mary Stevens, M.D.,” “She Had 

To Say Yes”, “42nd Street”, “Girl 

Missing”, “Ladies They Talk 

About”. 
HUGH HERBERT—‘Bureau of 

ANN DVORAK 

Ann Dvorak, who has the fem- 

nine lead in “College Coach,” 

a Warner Bros. picture, was born 

in New York City but came to 

Hollywood when a young girl. 
Ann is the daughter of Ann Lehr, 

one-time toast of Broadway, and 

it was natural that she should 

plan to follow in her mother’s 

footsteps. " 
Ann was the local girl who 

made good, for she sprang to 

stardom overnight from “extra” 

work in the studios near her 

home. 
An, important role in “Sear- 

face” attracted the attention of 

the Warner Bros. studios to the 

young actress’ potential abilities 

and she has since appeared in 

“Three On A Match,” “Crooner,” 

“Love Is A Racket,” “Stranger 

In Town,” “Strange Love Of 

Molly Louvain,” and others. 

LYLE TALBOT 

Lyle Talbot was born in Pitts- 

burgh, Pa., of a theatrical fam- 

ily. He began his stage career 

at the age of sixteen in his 

father’s stock company. 

After appearing in stock and 

in the Little Theatre field for 

several years, he was signed by 

Warner Bros. for a role with 

Doug Fairbanks, Jr. in “Love Is 

a Racket.” Since then he has 

enacted prominent parts in such 

pictures as “Havana Widows,” 

“Mary Stevens, M.D.,” “Ladies 

They Talk About,” “20,000 Years 

in Sing Sing,’ “Three on a 

Match,” “Stranger in Town,” 

“The Purchase Price,” “She Had 

to Say Yes” and “The Life of 

Jimmy Dolan.” 

PHILLIP FAVERSHAM 

Phillip Faversham, who has 

one of the important roles in 

“College Coach” Warner Bros. 

football film, was born in New 

York City and received his edu- 

cation in eastern schools and on 

the Continent. As the son of 
the noted William Faversham and 

Julie Opp it was but natural that 

the young actor should feel the 

eall of the theatre. 
A summer stock company 

brought about Faversham’s debut 

into his parents’ footsteps and 

eventually he landed in Los 

“Angeles with a travelling com- 
pany. Warner Bros. signed him 

to a screen contract after his first 

performance. Already he _ has 

taken part in “The House On 

56th Street,” “The Big Shake- 

down,” “Footlight Parade” and 

“Captured.” 

Missing Persons”, “Footlight Par- 

ade”, “From Headquarters”, “Good- 

bye Again’, “She Had To Say 

Yes”, “Strictly Personal’. 

ARTHUR HOHL—‘The World 

Changes”, “The Kennel Murder 

Case”, “Ever In My Heart”, 

Lipo hl pe) cg Me Ole la AM aai ae asaleraract © SAR aES e ee Bene William A. Wellman| “Footlight Parade”, “Captured”, 

Story and Screen Play by-....----------- Niven Busch and Manuel Seff| “The Narrow Corner”. 

 ENSUN 2T 41 | | Re PRI FRAN GRAN EEL iu Pe eae Arthur Todd| PHILLIP FAVERSHAM — “The 
5 RS ia? Sd ecb i aah STIS TT AMEE yee 8 MLR Thomas Pratt House on 56th Street”, “The 

Rays Dthemtnr a  e ee ee ees Jack Okey Big terns ec an cee oon 

Gowns by Ges sats SUC estes 2 eee B Minstrels 2 ps Si at Col Mes Orry-Kelly earl a” Foothent pee 

Vitaphone Orchestra Conducted by__________-_-___- Leo F. Forbstein prpliededayeaiee cS Se AMS—“You Said a 
Mouthful’, “The Devil Is Driv- 

ing”, “The Great Meadow”, “70,000 

Witnesses”, “Drifting Souls’. 

NAT PENDLETON—“‘Baby Face”, 
“A Fool’s Advice’, “You Said a 

Mouthful’, “The Tenderfoot”, 

“Are You Listenin’,” “Secret Wit- 

ness”. 

WILLIAM A. WELLMAN— ‘Wild 

Boys of the Road”, “Heroes for 

Sale”, “Lilly ‘Turner’, “Central 

Airport”, “Frisco Jenny”, “So 
Big”. 

PAT O’BRIEN 

Pat O’Brien was born in Mil- 

waukee, Wisconsin, and educated 

at Marquette University where 

he studied law and starred in 

football. He gave up law to 

join a stock company and finally 

drifted to New York, making his 

first Broadway appearance in 
“Gertie.” 

This was followed by many 

other productions, including 

“Henry Behave,’ “You Can’t 

Win,” “This Man’s Town” and 

“Coquette.” He was selected as 
one of the ten best actors of the 

stage for his performances in 

“The Up and Up” and “Overture.” 

While rehearsing for the lead 

in “Tomorrow and Tomorrow” his 

release was purchased and he 

was taken to Hollywood to play 

Hildy Johnson in “The Front 

Page,” his first picture. He con- 

tinued in picture work and has 

to his eredit such successes as 

“Laughter in Hell,” “Air Mail,” 

“Virtue,” “Hollywood Speaks,” 

“American Madness” and “Sean- 
dal for Sale.” 

His most recent pictures are 

“Bureau of Missing Persons,” 

“Destination Unknown,” “The 

Public Be Damned,” and “Flow- 
ing Gold.” 

HUGH HERBERT 

Hugh Herbert, who provides 

most of the comedy in “College 

Coach,” is a native New Yorker, 

having been born and educated 

within the roar of Times Square. 

Herbert’s natural theatrical tal- 

one of the town’s ablest com- 
edians. 

Brought to Hollywood for pic- 
tures Herbert proved as funny 
on the screen as he had been on 
the stage. Numbered among his 
screen hits are “Bureau Of Miss- 
ing Persons,” “Footlight Parade,” 
“From Headquarters,” “Goodbye 
Again,” and “She Had To Say 
Yes.” 

Arthur Hohl was born in Pitts- 

burgh, Pa. ‘but moved to 

California at the age of nine. 

He attended Stanford University 

for two years. 

After that he went off to dra- 

matic school and finally got into 
professional work. He appeared 

in his first New York production, 

“The Dummy,” in 1913, and dur- 

ing the five years following was 

with the original Theatre Guild, 

the Washington Square Players. 

The war took him to France, 

where he rose from Private to 

Second Lieutenant. He returned 

to New York and to the stage, 

appearing in many of the big 

hits of the seasons between 1919 

and 1932, when he entered mo- 

tion pictures with Warner Bros. 
Studios, appearing in “The World 

Changes,” “Footlight Parade,” 

“Baby Face,” “The Silk Express,” 

“Private Detective 62,” “The 

Narrow Corner,” “The Life of 

Jimmy Dolan,” and “Captured.” 

ARTHUR HOHL 

YOU WILL FIND IT HELPFUL TO CLIP THE BIOGRAPHIES 

OF THE STARS AS THEY ARE PUBLISHED. A COMPLETE 

FILE OF STAR BIOGRAPHIES WILL AID YOU IN BOTH 
YOUR EXPLOITATION AND PUBLICITY. 

ent couldn’t keep him away from 

the stage, and after serving an 

apprenticeship in road_ stock- 

companies, the Warner Bros. play- 
er tried his luck on Broadway. 
His success was instantaneous 
and he earned a reputation as 
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— Publicity—Advance 

“College Coach” by 
Warners Bids Fair 
To Be Exciting Film 

Thrilling gridiron action competes 

with splendid comedy and the truth 
about the way certain colleges and 

professional football coaches oper- 
ate in “The College Coach,” a timely 

Warner Bros. football film featuring 

Dick Powell, Ann Dvorak, and Pat 

O’Brien, which comes to the 

Theatre on 

Hollywood has been charged with 

exaggeration in the past. This film, 

however, cannot by any stretch of 

imagination be placed in that cate- 

gory, for 77 of the nation’s best 

football players take part in the 

picture. The football action on the 
field, the tactics of Pat O’Brien as 

the professional coach, and the use 

of the football team as a commer- 
cial proposition by the college fac- 

ulty, are all authentic. 

Pat O’Brien, a great Marquette 
University quarterback a few years 

ago, has the title-role of a modern 

college coach who is out to win at 

any cost. Many of the tactics em- 
ployed’ by O’Brien will undoubtedly 

open the eyes of football fans to 

certain prevalent conditions. But, 
according to the authors of the 

screen story, the incidents were 

based upon facts gleaned from col- |} 

lege gridiron stars. 
Ann Dvorak plays the feminine 

lead opposite O’Brien as the coach’s 

wife. And, according to Ann, a 
golfer’s grass widow has nothing on 

a coach’s wife during the pigskin 

season. This neglect, however, is 

responsible for a love triangle which 

is fascinating as the football action 

is thrilling, for Ann, beautiful, young 

and impetuous, is forced to seek the 
arms of Lyle Talbot, her husband’s 

crack halfback, for her starved 
affection. 

The cast of “The College Coach” 

is both strong and abundant. 
Prominent in it, in addition to the 

above, are Arthur Byron, Hugh 

Herbert, Joe Sauers, Arthur Hohl, 

Phillip Faversham, and _ Berton 
Churchill, to name but a few of the 

many important screen players who 
have roles. 

Numbered among the 77 college 

players who kick, pass and plunge 

for Coach Pat O’Brien are some of 
the country’s greatest athletes. 

Ann Dvorak and Pat O’Brien, screen favorites, are 
numbered among the many stars in Warner Bros.’ 
“College Coach,” coming 

Theatre. 
to the 

Lyle Talbot, Dick 
Powell, Hugh Herbert and many. others add io. the 

greatness of this startling film. 
Mat No. 10, Price 10c. 

your 2nd story 

University Heroes 
Smash Football Line 

In “College Coach” 
Never has a football picture been 

“Cotton” Warburton, Homer Griffith,| able to boast of such a lineup of 
“Rosy” Rosenberg, Captain Ford 
Palmer, all of the national cham- 
pionship Trojans, played important 
parts in making the slam-bang foot- 
ball action the best ever screened. 
William A. Wellman, noted for in- 

jecting realism into his Pictures, 
handled the megaphone on “The 
College Coach,” which was written 
for the screen by Manuel Seff and 
Niven Busch. 

DICK POWELL 

Handsome young star who 
graduates from crooning 
into straight roles in 
“College Coach,” coming 
soon tothe: are: 

Theatre. 
Mat No.7, Price 5c. 
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gridiron stars as those who appear 

in Warner Bros. stirring production, 

“College Coach,” which opens at the 

Bes St ee ee Theatre sone 9.. 202% =f 

Seventy-seven men, all stalwarts 

from the universities of California, 

form the squads that do or die for 

dear old Calvert. Here are the 

names of just a few of the football 

stars who take part in the screen 

gridiron game: “Cotton” Warbur- 

ton, U. S. C. Quarterback in the 
same position; Griffith and Mc- 
Neish of U. S. C., halfbacks; Cap- 

tain Palmer, U. 8. C. and Muller, 
U. C. L. A. ends; Harper, U. S. C. 

and Yearick, U. C. L. A., tackles; 

Rosenberg and Williamson, U. S. C., 

guards; Capt. Coates of U. C. L. A., 

center. 

With sixty-seven other players 

from other universities of the state 

as shock troops, real football is 

played, with some of the fiercest 

scrimmages ever to be filmed. But 

while the smashing football se- 

quences lend fire and spirit to the 

picture, the story takes the spec- 

tator behind the scenes to present 

the sensational truth about certain 

phases of the game, as practiced by 
certain professional coaches at cer- 

tain colleges. 

Ann Dvorak, Pat O’Brien as the 

coach, and Lyle Talbot an imported 

conceited football star, are the 

pivots in a triangular love affair. 
Dick Powell has the -heroic lead 

while others in the cast include Ar- 
thur Byron, Hugh Herbert, Arthur 

Hohl and Phillip Faversham. - 

William A. Wellman, directed the 

picture from the screen play by 

Niven Busch and Manuel Seff. 

your 3rd story 

Ann Dvorak Playing 
In “College Coach” 

After Year’s Layoff 
Ann Dvorak, vivacious brunette 

screen star, is back again in pic- 
tures after having been absent from 

filmland for more than a year. And 
more charming than ever, it is said, 

in the feminine lead for Warner 
Bros. daring football picture, “Col- 

lege Coach,” which comes to the 

Baie eT ONS ni Theatre Oni 5. tse 

Ann disappeared from the Holly- 

wood horizon a year ago last July, 

after completing “Three on a 

Match” at the Warner studios. Just 
prior to that she and Leslie Fen- 

ton, a free lance actor, had slipped 

off to Yuma, Ariz., in an airplane 
elopement and were married. 

Both were working in pictures at 
the time so there was no time for a 

honeymoon, but when Ann com- 

pleted work on “Three on a Match,” 

they decided on an extended honey- 

moon trip. So they were off to 

Europe and Africa and the four cor- 

ners of the world. 

Returning to Hollywood last sum- 

mer her contract was renewed by 

Warner Bros. and Ann started work- 

ing on her first picture. She sup- 

plies the love interest in “College 
Coach,” as the neglected wife of 

Pat O’Brien, the professional foot- 
ball coach. She amuses herself with 

his star halfback, a role played by 

Lyle Talbot, when her husband is 
kept too busy by his football duties 

to devote any time to his wife. 

Others in the cast include Dick 
Powell, Arthur Byron, Hugh Her- 

bert, Arthur Hohl and Phillip Fa- 

versham. The picture, besides a 

thrilling campus romance with stir- 

ting football scenes, uncovers the 

lid of professionalism in certain col- 

leges. William A. Wellman directed 

the picture. 

your 4th story 

Dick Powell’s First 
Straight Lead Role 

In “College Coach” 
Dick Powell, who made his first 

hit in pictures as a crooner, will be 
seen in his first straight leading 
role in the Warner Bros. startling 
football picture, “College Coach,” 

which comes to the 

PHOMCTO OR iene WI ce aait a gl anes 

Dick, before his advent in films, 

had been a singer and an orchestra 

conductor. Warner Bros. executives 

were struck by both his voice and 

personality while he was acting as 

the conductor of the orchestra in 

a Warner Bros. theatre in Pitts- 

burgh. 

Needing a radio crooner for such 

a role in “Blessed Event,” they en- 

gaged Powell for the part. He made 

such a hit that he was taken on for 

the musical spectacles which were 
then being planned. Dick blos- 
somed out as a singing actor in 

“42nd Street,’ “Gold Diggers of 
1933” and “Footlight Parade.” 

In between musicals he was tried 

out in a juvenile role, which really 

was a bit part in the George Arliss 
picture, “The King’s Vacation.” He 

handled it so capably that Powell 
was given the straight juvenile lead 

in “College Coach.” He has the 

part of a football hero in one of 

the frankest gridiron productions 
ever filmed. 

Not only are there exciting foot- 
ball scenes in which close to eighty 
of California’s greatest football 

stars take part, but the picture gives 
the low down on professionalism in 

college athletics, as it exists at cer- 
tain colleges. 

Pat O’Brien has the title role 

while Ann Dvorak in the leading 
feminine part, supplies the campus 

romance. Others in the cast in- 
clude Arthur Byron, Lyle Talbot, 
Hugh Herbert, Arthur Hohl, Ber- 

ton Churchill and Phillip Faver- 
sham. William A. Wellman directed 

from a screen play by Niven Busch 
and Manuel Seff. 

your 5th story 

Ann Dvorak Advised 
Extras How to Reach 
Stardom in Pictures 

During the production of the War- 
ner Bros. picture, “College Coach,” 

which opens at: the.....:....0.... 
Theatre: oni eS Foe ae » Ann 

Dvorak advised a group of Holly- 

wood “extra” girls on the best way 

to attain stardom in the movies. 

Ann summed the whole advice in 

just one word, perseverance. And 

based her opinions on her own ex- 

periences. 

Less than two years ago Ann was 

an “extra” girl herself, plugging 

away daily to win the “break” that 

turns obscurity into fame. 

Ann had been doing extra work 

for years, and the prospects of a 

great screen success seemed far 

from bright. Yet she hung on. Then 

one day Howard Hughes saw her 

and gave her a screen test. She 

clicked and got a role in “Sear- 

face.” Since then she has risen to 
stardom. 

And when some of the extra girls 

in the “College Coach” company 
asked her how to get away from 

the ranks, she recited her own ex: 
perience. 

Ann supplies the love interest in 

“College Coach,” a frank story of 

the practices that prevail among 

certain professional football coaches 

and certain colleges where football 

is commercialized. Others in the 
cast inelude Pat O’Brien, Dick 

Powell, Arthur Byron, Lyle Tal. 

bot, Hugh Herbert, Arthur Hohl 

and Phillip Faversham. William A. 

Wellman directed the picture from 

a screen play by Niven Busch and 
Manuel Seff. 

Note — The press sheet has 
been written with the empha- 
sis on _ the _ entertainment 
angle, but this story is pre- 
pared in case you deem it best 
to exploit the racket angle. 

Racketeering Behind 
University Football 
Laid Bare by Movie 

That the modern racketeer has 

invaded the campuses of many of 

the colleges of the country and 
smeared athletics with the taint of 
professionalism and non-sportsman- 
like conduct is set forth in the 

Warner Bros. picture, “College 
Coach,” which comes to the........ 

PTR ee PHOAtrO ONE Mie ess 

with Dick Powell, Ann Dvorak and 

Pat O’Brien in the featured roles. 
The unsavory situation, it is true, 

exists only in certain colleges. 

Most universities are bitterly op- 

posed to the system. The authors, 

Niven Busch and Manuel Seff, have 

painted conditions as they have 
seen them, and which their investi- 

gation has proved to be authentic. 

Revelations are made of a college, 

which in order to save revenue, de- 
liberately set out to create a win- 

ning football team in, order to make 

money for the school. Scholastic 
requirements, ethics, and sportsman- 

ship are all sacrificed to commercial 

greed. 

To do this a leading coach is en- 

gaged and given carte blanche to 
hire players to attend the univer- 

sity merely to play football. Some, 

in this particular instance, are so 

illiterate they have to sign their 

contracts with an X mark, but are 

passed in their studies nevertheless 
because they belong to the team. 

A sad commentary on the rotten 

sportsmanship is offered when play- 
ers on a losing team deliberately 

jump on the star of the opposing 

team with such ferocity as to cause | 

his death, rather than lose the game. 

Outside of these and other reveal- 

ing facts the story depicts thrill- 
ing battles on the gridiron and a 

triangular campus romance. 

Seventy-seven of California’s fore- 

most university stars take part in 

“College Coach.” Dick Powell has 

the heroic role, that of the one 

football star who believes getting 

an education is far more important 
than playing football. Pat O’Brien 

is the coach, brilliant but not over- 

scrupulous in his tactics. Ann 
Dvorak supplies the love interest, 
while others in the cast include 

Arthur Byron, Lyle Talbot, Hugh 
Herbert, Arthur Hohl and Phillip 

Faversham. William A. Wellman 
directed. 

FREE WEEKLY 

NEWS SERVICE 

Are you getting your copy of 

the weekly news service pre- 
sented by Warner Bros.? If not, 

you are missing out on a crack 

service which is offered you free 

of charge. This bulletin presents 
the latest news from the Warner 

Bros.-First National studios, deal- 

ing with pictures in production 

—Hollywood previews—and about 

everything you should know 

about the coming product. It is 
called “WHAT’S HAPPENING 

ON THE WARNER-FIRST NA- 
TIONAL LOT.” 

This service is available to you 

without charge. For your own 

information, you should read this 

special weekly news bulletin. 

Make use of this up-to-the- 
minute news by planting it with 

your local movie editors, taking 

care to mention the fact that the 
picture will be shown at your 
theatre. 

Write for this free service 
without delay. Address: Warner 

Bros. PUBLICITY DEPT., 321 
W. 44th St., N. Y. O. 
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Pat O’Brien Famous 
Gridiron Hero, Plays 

In ‘College Coach’ 
When Warner Bros. cast Pat 

O’Brien in the title role of “College 

Coach,” the biting football picture 
which) comes sto.{thies: 4. (ean woe 

Pheatre jon) o.cn8: secs , they upset 

the proverbial apple-eart and one of 

Hollywood’s seemingly staunchest 
traditions. 

Usually when a motion picture 

star has a special talent he is as- 

signed every possible role except the 

one depicting his forte. Will Rogers, 

for instance, is one of the greatest 
newspaper columnists in press his- 

tory, with his daily story read by 

millions, yet Rogers has never played 

a newspaperman’s part. 

Ben Lyon is a licensed transport 

pilot, and is cast in every con- 
ceivable role except that of an avia- 

tor. Gary Cooper drives racing cars 

for a hobby, but Gary never dons 

the goggles for the cameras. And 

so on down through the line of stars 

who can do things in real life but 

never gets to do them on the screen. 

Therefore it was a real surprise 

to have Pat O’Brien cast as the 
professional football coach in the 
Warner Bros. picture. Few movie 

sans know that the Pat O’Brien of 
screen fame is none other than the 

Pat O’Brien who a few years back 

guided Marquette University teams 

to gridiron victories. His sparkling 
tun for a touchdown through Notre 

Dame’s outfit in his senior year still 

remains one of the highlights of 

Marquette’s football history. 
Others in this thrilling picture} 

which reveals the practices of cer-|. 
tain professional football coaches 

at certain colleges, include Dick 

| Powell, Ann Dvorak, Arthur Byron,| 
Lyle Talbot, Hugh Herbert, Arthur 

Hohl and Phillip Faversham. Wil-|: 
liam A. Wellman directed it, from} 

a screen play by Niven Busch and| 
Manuel Seff. 

Publicity —A dvance 

A TOUGH, TOUGH GRIDDER 

Here is the formerly gentlemanly Lyle Talbot in his 
nd new role as one of the football stars in “College 

Coach,” startling expose of the football business, 
COMING 2) = or totin tr the se ak Theatre. 
Besides Talbot, the cast includes Dick Powell, Ann 

Dvorak, Pat O’Brien and many others. 

Mat No. 6, Price 10c. 
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Pat O’Brien Shucks6 | Powell and Talbot 
Bushels of Peanuts 
In “Gollege Coach” 

Pat O’Brien, movie actor, is shell- 
shocked. 

At least that’s what Pat claims. 

It’s not an after-effect from the war 
but the direct result of shucking 

six bushels of. peanuts during the 

production of the daring football pic- 

ture “College Coach,” which comes 
top thew Saw ges ee Theatre on 

Pat ruefully held up his right 
hand to show that his thumb and 
fore-finger were really bruised from 
his thirteen day task. 

O’Brien has the title role as a 
hard-boiled unprincipled professional] 

football coach in the film. One of 
his screen mannerisms was his con- 
tinuous habit of cracking and eat- 

ing peanuts. When perplexed, an- 

noyed, or excited over a brilliant 

open-field sprint by Lyle Talbot, 
Dick Powell, or some other cinema 
gridiron star, O’Brien speeded up the 

tempo of his cracking and chewing, 
to slow down to normal again when 

the big moment had passed. 
Pat tried to figure out how: many 

bushels of peanuts he really shelled 
and ate during the production, 

but gave it up when it became 
too involved. He later found out 
from the prop man that six bushels 

had been used. But while Pat thinks 

he shelled that many, he denies that 
he ate them all. 

Others in the cast of this unusual 

story of how certain’ gridiron 

coaches and certain colleges com- 

mercialize football include Ann 

Dvorak, Arthur Byron, Lyle Talbot, 

Hugh Herbert, Arthur Hohl and 

Phillip, Faversham, besides 77 hus- 
kies from the football squads of 
California’s leading universities who 
furnish the smashing scenes on the 
football field. The story and screen 
play are by Niven Busch and Man- 
uel Seff. 

In Terrific Battle 
For “College Coach” 

Climaxing a week of ill-feeling, 

Lyle Talbot and Dick Powell mixed’ 
in a real old rough and tumble fist 

fight during the production of-the 

Warner Bros. picture, “College 

Coach,” which comes to the... ....i 

ce See ae WhHeatre VOM Co. ieee 

Despite the fact that Powell is 

noted for his crooning rather than 

his socking, and was outweighed by 

20 pounds, he handed Talbot a 

sound thrashing. The _ casualties 

were a cut lip and slightly dis- 
colored eye for Talbot, skinned: 

knuckles and a bruised cheek-bone 

for Powell. 

Powell has the role of a clean: |} 

cut young college athlete in the pie- 

ture who objects to many of Tal- 

bot’s mannerisms when the two are 

forced to bunk together at college. 

Talbot is a subsidized player of the 
“big-shot” variety, and the two 

temperaments clash. After a week 

of minor irritations the two really 

tangle to decide who’s who. 

The scene is one of the highlights 

of “College Coach” and will go 

down in Hollywood history as one 
that was on the up and up. Chairs 

were sent flying, tables over-turned, 

and Powell and Talbot crashed 

around like two wild-eats. 

This is but one of the smashing 

scenes in a picture filled with the 

thrills of champion football battles 

in which the famous stars of Cali- 

fornia’s Universities took part. Be- 

sides the romance of campus life, 

the picture gives a startling glimpse 

into football tactics at certain 

colleges where certain professional 

coaches play to win at any cost. 

The cast includes Pat O’Brien in the 

title role, Ann Dvorak in the lead- 

ing feminine part, Arthur Byron, 

Hugh Herbert, Arthur Hohl and 

Phillip Faversham. Niven Busch 

and Manuel Seff wrote the story. 

College Football Stars 
Trained by Movie Work | 

When the Pacific Coast college 
football coaches called the roll last |, 

fall, they were overjoyed to find 
many of their crack men in perfect |' 

physical condition because they 

played football all through Sep- 

tember for Warner Bros.’ gridiron 
picture, “College Coach,” which} 
comes to the’. 2.5. Theatre |: 

OMe eee ete hee . There are 
77 stalwarts, all selected from the 

first string teams of California uni- 
versities. Dick Powell, Ann Dvorak 
and Pat O’Brien are featured. 

Hugh Herbert Never Uses 
Make-Up for Pictures 

Hugh Herbert, who has the im- 

portant comedy role in Warner Bros. 
stirring football picture, “College 
Coach,” which comes to the 

Theatre on 
never wears make-up. He is one 
of the very few screen players who 
will photograph naturally on the 
film without darkening the skin 
with a yellowish brown powder. 

Ann Dvorak’s Marriage 
Proving Perfect Affair 

There never has been a single 

rift in the Ann Dvorak-Leslie Fen- | 

ton marital horizon, if you can be- 
lieve friend husband, although the 

pair have been wedded a year. After 

declaiming that in the year’s time 
not a single cross word had been 

spoken. Both worked together on 

the Warner Bros. lot, but in separate 

pictures. While Ann was making 
“College Coach,” now showing at 

the Theatre, Fenton 
played opposite James Cagney in 
“The Finger Man.” 

Movies Just Won’t Let 
Lyle Talbot Be Decent 

Lyle Talbot complains that film 

executives just won’t let him go 

straight. He has been cast in crook 

parts so often he says he’s beginning 

to feel like a gunman. When he 

was cast for a football player in the 

Warner picture, “College 

Coach,” which comes to the....... 

Theatre: on:cihaee » he 

thought that for once he would be a 
decent citizen. But no, he had to 

play the part of a conceited “im- 
ported” dirty player who disobeyed 
signals and jumped on the star of 

an opposing team to put him out of 

the game. In addition to that he 

tries to run off with the coach’s 

wife. 

Bros. 

Hugh Herbert Supplies 
“College Coach’? Comedy 

Hugh Herbert, who is one of the 

very few actor-writer-directors in 

Hollywood, is now playing a com- 

edy role as “yes” man to Coach Pat 

O’Brien in Warner Bros. sensational 

football film, “College Coach,” now 
showiug at the. <f25 ek 5 

His inimitable brand of humor 

which has placed him among the 

screen’s greatest comedians, supplies 

a high comedy note in the picture 

in which Dick Powell plays his firs 

straight lead. betes 

Dick Powell Sings But © 
Once in “College Coach”’ 

Dick Powell, noted on the screen 

as a crooner, sings but one song in 

the Warner Bros. picture, “College 

Coach,” which comes to the 

Theatre on 

As a college student he is amusing 

himself at the piano when his room 

mate comes in and rudely interrupts 

him. Dick plays a straight lead in 

the picture as one of the gridiron 

heroes. 

Lyle Talbot Slugged by 

Football Star for Fun 

Playful footballers. during the 

production of “College Coach,” the 

Warner Bros. picture now showing 

Theatre, took 

to slugging one another in the scrim- 

mages one day just for fun. One of 

them thought he would play a joke 

on Lyle Talbot and let him have one, 

“just,” as he explained to Director 

.| William A. Wellman, “to see if he 

could take it.” 

“Just see if he can take getting 

fired,” said Wellman to his assist- 

ant, and the footballer went home, 

not for the day, but for good. 

Ann Dvorak Back Again 

in “College Coach”’ Film 

Ann Dvorak, who returned to 
Hollywood after a nine month so- 
journ in Europe following her mar- 
riage to Leslie Fenton, appears in 

her first picture since “Three on a 
Match,” in “College Coach,” which 
comes to the Theatre, 

next She 

plays the role of the neglected wife 
of a professional college coach, who 
is too busy hiring “imported” play- 
ers to pay attention to his beauti- 

ful wife. Pat O’Brien plays the 
title role, with Dick Powell, Lyle 
Talbot and Hugh Herbert having 
the featured roles. 

Dick Powell Sings and 

Plays Football in Film 

In “College Coach,” Dick Powell 
gets his first chance at a real dra- 
matic role, but even so, he can’t 
quite forget his musical aptitude, 
Playing. the part of Philip Sargent, 
young football star, he sits at the 
piano during one sequence playing 
and singing one of the catchiest 
tunes ever to come out of Holly- 
wood. ; 

The song is entitled “Lonely 
Lane” and was written by Irving 
Kahal and Sammy Fain, composers 
of the “Footlight Parade” songs, 
which Dick Powell sings in that sen- 
sational musical hit “College Coach” |. 
is now playing at the............. 
Theatre and boasts of a notable 
cast including Pat O’Brien, Ann 
Dvorak, Lyle Talbot, Hugh Herbert, 
and a host of All-American football 
players. 

FOUR AGES 

an ne meine REE 

Big: Boy Williams, Dick 
Powell, Lyle Tatbot and 
Joe Sauers, in “College 

Coach.” 

Mat No. 12, Price 5c. 
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Ad OUHTAG Features 

Teamwork With Husband 

Behind Dvorak’s Success 

Pretty Feminine Lead in ‘‘College Coach” Is Back 

at Work After 9 Month Honeymoon Abroad 

She and her husband, Leslie Fenton, continte to be in- 

terested only in the same things and in each other. 

EAM work is the secret of Ann Dvorak’s happiness and 
the key to her success. 

It began, of course, when they teamed up on their elope- 

ment to Yuma, more than a year ago, and reached its first great 

test when they deserted careers, Hollywood and friends and 

marched off on a nine month’s tramp honeymoon, abroad. 

It continues today at their San 
Fernando Valley ranch where they Leslie is writing for English pub- 

have pooled their interests in the 

simple life, in writing and study- 

ing, in art and rabbits, in walnuts 

and motion pictures. 

lications. Ann is writing, too, so 
that she will be able to sit in on 

the writing of the screen story they 

have in mind. 

Ann has planted a garden, a truck 

garden, large enough to supply their 

own needs and provide an additional 

income besides. Leslie helps her 

hoe it. 

A great diversity of interests is 

theirs but they share them all. 

Their screen work of course, is 

their major interest at present. Both 

are talented players, Ann under con- 

tract to Warner Bros. and Les a 

free lance actor. But it just so 

happened that while Ann was work- 

ing on the production of her first 

Ann is studying French and Ger- 

man and hopes to tackle Italian. 

Leslie already reads the first two 

languages and will. study Italian 

when his wife does. Together they 
i i ret d= i : : ; 
ea pratt i Rite § nee are reading philosophy and history, 

aprgag, h 8 di Theat archeology and seed catalogues. 

BPO FRO: heise pair It all sounds almost too serious to 
on Les was en- 

be true... As a matter of fact it 

seems to be amazingly good fun. 
gaged to play on the same lot wtih 

James Cagney in “The Finger Man.” 

So they traveled back and forth 

from their ranch to the studio to- 

gether. 

Even their play has been planned 

so that they can enjoy it together. 

They have built themselves a swim- 

ming pool and have perfected their 

swimming strokes so that they are 

almost evenly matched. They dive 
Besides, their mutual interest yin 

pictures, Ann is studying music and 

so is Fenton, chiefly in order to be| from the same heights, have ac- 

able to help his wife with his sug-| quired the same nut-brown — tan 

gestions and criticisms of her work.| through long hours under the trop- 

DO YOU RECOGNIZE HIM? 

That’s right, it’s your old friend Dick Powell, crooner 
par excellence and charmer extraordinary. Dick has 
turned football player in “College Coach,” startling 
picture coming to the.) 
Theatre. It is Dick’s first straight role and advance 

reports have it that he is a sensation! 

Mat No. 14, Price 10c. 
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ical sun of Africa, South America 

and the not-so-tropical sun of South- 

ern California. They share an al- 

most riotous good health, an abund- 

ant energy and a determination to 

accomplish things. 

It’s team work with a eapital T. 

It is something new and different California’s 
in Hollywood which has always been 

ready to consider screen success 

enough of an accomplishment for 

one family. 

It may even be the beginning of 

a new era in the film capital. People 

there have begun to show interest 

in the team of Dvorak and Fenton, 

a team which amused them a little 

at first but which intrigues them 

more as time goes on. 

Ann and Leslie seem to have such | 

a good time—without any outside 

help. Perhaps they have led the 

way to a new kind of contentment 

in Hollywood. 

After completing work on “Col- 

lege Coach,” Ann went back to re-|: 

suscitate on the ranch until her next 

picture would be ready to start. In|! 

“College Coach” she plays the role}; 
of the wife of a famous coach, who]: 
while he loves his pretty wife, 

neglects her for his work and pro- 

motion deals in which he is in- 

terested. 

The picture is one of the most 

unusual football productions ever 

screened with all the fire and en- 

thusiasm of youth on the college 

campus and with the real truth 

about how crack football teams are 

built. Pat O’Brien plays the lead 

in the role of a professional coach 

while the splendid cast includes 
Dick Powell, Arthur Byron, Lyle 

Talbot, Hugh Herbert, Arthur Hohl 

and Phillip Faversham, besides a 

host..of California’s biggest football 

stars, including “Cotton” Warburton. 

William A. Wellman directed the 

picture from the story and screen 

play. by Niven Busch and Manuel 
Seff. 

77 Crack Football Stars 
Play in “College Coach” 

First Rank Gridiron Players in 
Daring Expose of Professional Coaches 

e6 ITH this squad of gridiron battlers, I could whip 
W any football team in the country, and that goes for 

the national champion Trojans, the Rambling Irish 
of Notre Dame, Northwestern, Bucknell, West Point and the 
rest of the crack outfits,’’ declared Pat O’Brien to a group of 
actors in the east of ‘‘College Coach,’’ the Warner Bros, picture 
which comes to the Theatre on 

with Pat in the title role. 

PAT O'BRIEN 
oPhats: w pretty. strone. 4 sPate 

warned Dick Powell. “There are 

plenty of powerful clubs this year, 

and you forget that your coaching 

experience is nothing, compared to 

that of Howard Jones, “Pop” War- 

ner, Hunk Anderson, Jimmy Crow- 

ley, and the rest of the boys who 

have been turning out ace teams for 

many years.” 

and popular Versatile 
young star takes up foot- 
-ball coaching in his lat- 
est film, “College Coach,” 
coming soon to_ the 
RC | weed ee Seen Theatre. 

“ee Mat No. 8; Price 5c. 

Crooner Dick Powell Wins 

Chance At Straight Roles 

Fine Dramatic Work in Big Musicals Led to 

Football Hero Lead in “College Coach” 

ERHAPS a leopard can’t change his spots, but a crooner 

ean. And Dick Powell proves this conclusively in ‘‘Col- 

lege Coach,’’ Warner Bros. dramatic football expose 

which comes to the Theatre on 

For’ Dick, until this picture, has been regarded primarily 

as a crooner. One of the best, to be sure, but a crooner, never- 

theless. 

The sereen debut of the popular young star was in ‘‘Blessed 

Event,” for which he was brought 

to Hollywood from a_ Pittsburgh 

theatre stage where he was acting 

as a singer and master of cere- 

monies. His role in “Blessed Event” 

was that of a radio Romeo, and he 

clicked with the movie public in 

such a big way that he stamped 

himself indelibly as a crooner. 

Then singing roles in the great 

musical hits “42nd Street,” “Gold 

Diggers of 1933” and “Footlight 

Parade” added to this: impression, 

but also his splendid acting in the 
pictures won for him additional 

recognition. His ability in this line 

was noted by Warner Bros. execu- 

tives, who immediately assigned 
him his important role in “The Col- 

lege Coach.” 

In “College Coach” Dick is a 

elever halfback who cracks through 

opposing lines for long gains. He’s 

traded in hig dinner jacket for a 

‘mud-caked jersey, and when he gets 

hot feet, it’s from scoring touch- 

downs and not from keeping time 
to a new fox trot tune. However 

he does sing one song in the picture. 

Dick was especially pleased when 

he was assigned this role, for, much 
as he likes singing and playing on 

his nine musical instruments, he| 

does not wish to be typed. 

Interest. in the film is divided 

between the fierce football wars 

fought by 77 of the nation’s leading 

college grid stars who appear in it 

‘and the exciting love triangle be- 

tween Ann Dvorak, Lyle Talbot and 

Pat O’Brien. 

Pat O’Brien, whose name a few 

years ago appeared on sports pages 

as Marquette University’s touch- 

down maker rather than in the 

drama section, has the title role and 

his performance is said to be by 

far the best of this fine actor’s 

sereen career, even including his 

role in “The Front Page”. 

The picture also gives a startling 

revelation of football professional- 

ism that exists in certain colleges 

where gridiron heroes are hired and 

the game played merely to make 

money for the school. In fact the 

picture reveals that football is a 

racket to certain colleges. 

The cast of the “College Coach” 

also includes such screen favorites 

as Hugh Herbert, Arthur Byron, 

Phillip Faversham and Arthur Hohl 

in prominent roles. 

William Wellman directed the 

picture from the story and screen 

play by Niven Busch and Manuel 

Seff. 

“Granted,” admitted O’Brien. 

“But, I have the material. And a 

fair coach with the best material 

will trim a great coach with only 

fair material, barring breaks, every 

day in the week.” 

“Oke,” said Lyle Talbot. “We’ll 

grant you are a fair coach, and that 

old “Poppus,” Howard and the rest 

of the veterans have it over you 

like a tent. Now, you’ve got to prove 

that you have the best material.” 

“All right.” 

“Now, who’s the greatest forward 

passer playing college ball today?” 

“Homer Griffith,” all 

agreed. 

“And who’s the deadliest man to 

have carrying the ball?” persisted 

O’Brien. 

Without hesistation the nod was 

given to “Cotton” Warburton. 

“Well, my backfield is composed 
of Griffith, U. S. C. halfback; War- 

burton, U. S. C. quarterback; and 

MeNeish, U. S. C. halfback, who 

play behind a forward line of Cap- 

tain Ford: Palmer, U.S. C., and 
Muller, U. C. L. A., ends; Harper, 

Us Cs and Yearick; W..6. Ag 

tackles; Rosenberg and Williamson, 

U. S. C., guards; with Captain 

Coates, U. C. L. A. centering the 

ball. How do you like that for a 

line-up ?” 

“That’s the team for my dough,” 

said Arthur Byron. “And, without 
trying to spread the well-known 

banana oil, your big-time varsity 

experience at Marquette University 

several years ago, taught you enough 

football to take that team and whip 

any college eleven in the country. 

Providing, of course, that you have 

some good reserve strength.” 

“Well, I haven’t much,” admitted 

O’Brien. “Only 77 of the heaviest, 

fastest, and most experienced grid 

stars to be found in the western 

states. I can throw three sets of 

shock-troops on the field that rate 

on a par with my so-called first 

team.” 

And that’s the actual lineup that 

will be seen in the picture “College 

Coach,” the university star foot- 

ball players having spent a portion 

of their vacation in making the ex- 

citing gridiron sequences shown in 

the production. Whether they could 

beat the other teams is a matter of 
opinion, but it is certain that they 

would give anyone a battle worth 

seeing. 

The picture is a colorful story 

dealing with the truth about pro- 

fessionalism in college athletics. 

It is a strong and daring expose of 

the unprincipled methods used by 

certain colleges and certain profes- 

sional football coaches in the build- 

ing up of powerful football teams 

as commercial propositions. The 

regular cast features Dick Powell, 

as the college hero, Ann Dvorak, in 

the. leading feminine role, Pat 

O’Brien as a professional football 

coach, Lyle Talbot as a star half- 

back, Arthur Byron, Hugh Herbert, 

Arthur Hohl and Phillip Faversham. 

William A. Wellman directed the 
picture from a screen play by Niven 

Busch and Manuel Seff. 

readily 



(Review) 

“College Coach” Is Mighty 

Interesting Entertainment 

Dick Powell, Pat O’Brien, Lyle Talbot and Ann 

Dvorak in Rousing Football Picture 

W 
HETHER you’re interested or not in football, you’ll 

get a great kick out of seeing ‘‘College Coach,’’ the 

Warner Bros. picture which opened last night at the 

Theatre. 

tainment for the entire family. 

sister along with you. 

Here is entertainment—real enter- 

By all means bring junior and 

It’s a touchdown from the very first 

scene.: The picture shows how certain colleges have commer- 

cialized football in order to raise funds. But is isn’t just a foot- 
ball picture, although the scenes on 

the gridiron are about as spectacular 

and as exciting as watching the an- 

nual Army and Navy -Game.. It is 

a elever motion picture, with splen- 

did dialogue, smart pieces of busi- 

ness, a thoroughly absorbing story 

and a east. ef superb players. 

Pat O’Brien plays the title role 

as professional coach Gore, who is 

hired away “from another institution 

by Calvert College. Gore has a 

reputation for turning out winning 

football teams, something that has 

been sadly lacking at Calvert. The 

college is in a hole financially and. 

the trustees realize that by getting 

a winning football team, they will 

be able to turn a deficit into a neat 

yearly profit. 

Gore ealls football coaching a 

racket and is out to win at any cost. 

He imports a complete football 

team with the exception of the 

quarterback played by Dick Powell, 

who does splendidly in his first’ 

straight role. Powell is the captain 

of the team and is the only member 

of the team concerned about get- 

ting an education. 

Gore’s code is win the game at all 

costs. Even to the extent of so 

seriously injuring an opposing player 

that the player dies from the effect 

of an illegal tackle. 

Lyle Talbot as the conceited but 

unstoppable imported back, Dick 

Powell as the clean cut highly hon- 
orable student, Hugh Herbert as the 

very funny “Yes Man” to Coach 

Pat O’Brien -and Ann Dvorak, as 

the petulant, neglected wife of the 

College Coach, all give finished per- 

formances. 

The triangles, in. which Pat 

O’Brien, Lylé<"Talbot ‘and Ann 

Dvorak figure, is very plausibly de- 

veloped with a totally unexpected 

climax that leaves everyone happy. 

Dick Powell, whom fans. have 

come to admire for his singing and 

attractive personality in “42nd 

Street,” “Gold Diggers of 1933” and 

“Footlight Parade,” puts over a 

catch tune entitled, “Lonely Lane.” 

With the ex- 

ception of 

this one song, 

Powell plays 
Stet ae thit 

throughout. 

Other play- 

ers in the 

exceptional 

cast includes 

Arthur Hohl, 

Berton Chur- 

ehill, Arthur 

Byron, and 

Phillip Faver- PAT O’BRIEN 
sham, in ad- Mat No.1, 
dition to Price 5c. 

scores of football stars recruited for 

the actual football scenes -from 

California colleges, 

William Wellman, who directed, 

got about everything possible out of 

the exceptional story. Niven Busch 

and Manuel Seff, wrote both the 

original story and did the screen 

adaptation. 

We recommend “College Coach” 

very strongly because it is excellent 

entertainment. 

Current Publicity 

Opening Day Story 

“College Coach,” An 
Eye-Opening Football 
Film, Opens at 

Football fans who yearn to see 

a conference match will have their 

opportunity today when the Warner 

Bros. sensational football picture, 

“College Coach,” comes to the 

Rie ey a ee eee Theatre with Dick 

Powell, Ann Dvorak and Pat O’Brien 

in the featured roles. For this pic- 

ture shows real football scrimmages 

with California’s greatest gridiron 

heroes in the line up, every man on 

the teams being a star from one of 

the state’s universities. 
The teams mix in the fiercest 

football battles ever seen on the 

screen. Bands, cheer leaders and 

cheering enthusiasts add to the color 

and the spirit of the games. 

But the spectator will see more 

than football for the picture goes 

back of the scenes to tell how win- 

ning football teams are sometimes 

made, when a college decides to 

commercialize football. 

Pat O’Brien, himself a former 

erack football player of Marquette 

University, has the role of profes- 

sional coach.with Ann Dvorak the 

central figure of the triangular love 

affair in which Lyle Talbot, as the 

star imported half-back, is involved. 

Dick Powell has the heroic lead, 

the one man ‘on the university foot- 

ball squad who takes his studies 

seriously. Others in the large cast 

include such notable players as 

Arthur Byron, Hugh Herbert, Arthur 

Hohl, Phillip Faversham, Guinn 

Williams, Nat Pendleton, Berton 

Churchill and Harry Beresford. 

William A. Wellman directed the 

picture: from the screen play by 

Niven Busch and Manuel Seff. 

Here is one of the many tense moments in “College Coach,” startling 
new football picture, which is daily regaling SE audiences. 
In this scene, we see some of the stars of the cast including Ann 
Dvorak, Arthur Hohl, Pat O’Brien, and Lyle Talbot. Dick Powell 

also has an important role in the film. 

Mat No.15, Price 15c. 
—————— 

Ist day of run 

No Retakes Required 
With Pat O’Brien 
Through 147 Scenes 

When Termis O’Brien earned the 

monicker “Hard Rock” O’Brien be- 

cause of his rough-and-tumble prow- 

ess in Cork, Ireland, late in the 

16th Century he started something. 

That something is a string of nick- 

names which become attached to any 

of the numerous O’Brien elan with 

ease and tenacity. Once on, they 

stick. 

Cheek over the modern list. 

“Philadelphia Jack” O’Brien is syn- 

onymous with the cauliflower art 
of boxing. “Saturday Night” 

O’Brien brings fond memories to 

died-in-the-wool New Yorkers of the 

bluff, lovable Irishman who roared 

up and down Broadway on his end- 

of-the-week sprees. Racing has its 

“Hurricane Finish” O’Brien, football 

its “Antelope” O’Brien of Notre 

Dame fame, and so on down the 

line. 

Now Pat O’Brien joins his kins- 
men with “One Take” O’Brien, 

earned because of his recent motion 

picture work. in “College Coach,” 

a gridiron film produced by Warner 

Bros., now showing at the 
Theatre. 

“One Take” was bestowed upon 

Pat by Director William A. Well- 

man .after the final scene of the 

picture was filmed, because every- 

|jone of O’Brien’s 147 scenes was 
perfectly registered both in the film 

and on the sound track. Regardless 

as to whether the sequence dealt 

with the slam-bang football action 

of Lyle Talbot, Dick Powell, and 
the 77 crack college players used in 

the picture, or close-up romance be- 

tween Pat and vivacious Ann 

vorak, who has the leading fem- 

inine role, O’Brien’s dialogue, enun- 

ciation, and action before the turn- 

ing cameras was flawless. When- 
ever a “re-take” was necessary, it 
was through no fault of Pat 
O’Brien and his nickname is stick- 
ing. 

“College Coach” is the thrilling 
lowdown on how some colleges com- 

mercialize football. 

2nd day of run 

O’Brien Duplicates 
Famous Touchdown at 

Marquette For Film 

A few years ago this.coming foot- 

ball season 25,000 hysterical . Mar- 

quette University rooters got the 

thrill of their lives when Quarter- 

back Pat O’Brien smashed _ off- 

tackle on Notre Dame’s 45-yard 

line and zig-zagged through the Irish 

secondary defense for a touchdown. 

That lone tally remained the only 

score until Notre Dame unleashed an 

unstoppable attack late in the game 

to overcome Marquette and_ finally 

nose them out. But regardless of 

the outcome, Pat O’Brien’s touch- 
down caused much joy and sorrow 

for 35 minutes of furious action. 

O’Brien turned actor after grad- 

uation, and his association with 

football had been limited to a 

stadium seat until Warner Bros. as- 

signed him the title role in ‘“Col- 

lege Coach,” a picture now show- 

ing at the Theatre. 

While shooting the football ac- 
tion at the historic Rose Bowl in 

Pasadena, Director William A. Well- 

man was momentarily stopped when 

the script called for a scoring play 

without indicating what that play 

should be. 

As Pat talked over the situation 

with Director Wellman the years 
rolled away and he saw the same 

situation that confronted him as the 

Marquette field-general with Notre 

Dame’s goal-line 45 yards away. 

“T’]] show you the play, Bill,’ he 

exclaimed, rubbing his hands en- 

thusiastically. “Just let me handle 

this.” oof 

With that O’Brien called the two 

scrimmaging teams together, lined 

them up in formation and stepped 

through the play, showing exactly 
how the ball-carrier’s interference 

should cut down the secondary de- 

fense. 

“College Coach” is a thrilling ‘ro- 

mance of campus life, with a re- 

vealing truth about football. In 

the cast with O’Brien are Dick Pow- 

ell, Ann. Dvorak, Arthur Byron, 

Lyle: Talbot, Hugh Herbert, Arthur 

Hohl and 77 of California’s crack 

gridiron stars. 

3rd day of run 

Herbert, Comedian in 
“College Coach,” Has 

List of Pet Hates 

Hugh Herbert, the Warner Bros. 

featured player, who furnishes the 

comedy in “College Coach,” now 

showing at the Theatre, 

with Pat O’Brien, Ann Dvorak, Lyle 

Talbot and Dick Powell, has just 

come to the conclusion that he has 

a larger collection of pet aversions 

than any actor on the west coast. 

The other day, being in an intro- 

spective frame of mind, Hugh took 

a pencil and a pad and started to 

jot down a list of things he had 

discovered he didn’t like — goat- 

getters, betes noires, or whatever 

you want to call ’em. An what a 

list it turned out to be! 

Getting up early, meeting 

strangers, fifty-cent parking lots, 

ealf’s brains, tripe, Mexican hair- 

less dogs, the radio next door, loud 

socks, high-powered salesmen, home 

brew, birds’ nest soup, screaming 

brakes, child prodigies, autograph 

fiends, stale jokes, post-mortems at 

cards, backslappers and buttonholers, 

after-dinner speeches, rumble seats. 

“Outside of those few items, I’m 

the easiest person to please in the 

world,” said Herbert. “T would 

like almost everything and every- 

body. I don’t get ‘nerves’; I’m not 

temperamental.” 

“College Coach” is a_ thrilling 

story of the gridiron in which 77 of 

|the most famous college football 

stars appear. There are also some 

startling revelations in regard to 

football methods, as practiced at 

certain colleges. William A. Well- 

man directed it from the screen 
play by Niven Busch and Manuel 
Seff. 

Ath day of run 

“College Coach” Set 
Moved to Let Powell 
Work in 2 Pictures 

The “College Coach” company 
moved suddenly one day during the 
production of the picture, which is 
now showing at the 

Theatre. Everybody wondered why. 

With the exception of football 

sequences photographed at the Pasa- 

dena Rose Bowl, all shooting on 

this football story had been done 

at the Warner Bros. studios in North 

Hollywood. Why then the sudden 

shift to a sound stage at the Sun- 

set Boulevard studios of the com- 

pany in downtown Hollywood. 

The reason was Dick Powell — a 

lad of growing importance in the 

movie business. Dick was working 

in two pictures at the same time, 

an unusual procedure for a featured 

player or a star. Archie Mayo was 

directing “Convention City” as well 

as the lead in “College Coach.” 

Shooting schedules on both pictures 

allow for no lost time. Therefore, 

it became a question of moving one 

company or the other. Certain small 

set sequences for “College Coach” 

were easier to transfer than Mayo’s 

impressive hotel lobby. 

Dick learned to shed a football 

uniform almost between sound 

stages. In a portable dressing room, 

he exchanges it for the tailored 

business suit he wears in “Conven- 

tion City” and then bobs up smil- 

ing on the hotel lobby set. And 

often he had to change back again 

to the gridiron outfit before his 

working day was ended. 

“College Coach” is a thrilling tale 

of gridiron heroes with some in- 

side information on how certain col- 

leges commercialize football. Ro- 

mance is furnished by Ann Dvorak 

who flirts with Lyle Talbot, while 

married to Coach Pat O’Brien. 
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When One Tiny Script Gal 

| Stopped 77 Football Stars 

| Gridiron Heroes in “College Coach” Blushed as | 

They Prepared for Showers with Girl Watching 

| Fk will blushingly tell you during your next trip to the film 
capital. 

i Irva, as you probably don’t know, is a script girl at the 
Warner Bros. studios, and a seript girl is more important to a 
director than nine-tenths of his corps of assistants. Her duties 
are to record in her note-book everything that happens during 
the shooting. ‘ 

Irva was assigned to Director William A. Wellman for 
“College Coach,” a startling football 

picture now being shown at the | 

EN NK Me rece yor a En Theatre. What 

she did, or rather didn’t do, during 

the filming of a certain scene adds 

another page to Hollywood history. 

Director Wellman had finished a 

locker room sequence and _ his 

schedule next called for a close-up 

shot of Dick Powell, Lyle Talbot, 
and 77 of California’s star football 

giants who provide the slam-bang 

gridiron action. The husky ath- 

letes were to be filmed in the act 

of taking their steam-showers after 

a tough scrimmage, the lads being 

elad in their birthday. garments as 

athletes usually are. 

UNNY things can happen in Hollywood as Irva Ross 

Wellman glanced around the set 

as the cameras and lights were be- 
ing lined up and spotted a pair of 

pop-eyed female visitors from Iowa 

standing on the sidelines. Natur- 

ally, they could not remain for such 

a delicate scene as was about to 

take place. 

“Clear the set of all visitors,” 
he commanded through the loud 

‘} speaker system and the spectators 

hurried away. 

“All right, boys,” Wellman di- 

rected, turning his attention.again 

' to the picture stars and the as- 

i'sembled athletes who are now bat- 
tling for the colors of the ’Univer- 

sity of Southern California, Stan- 

i} ford, University of California at 
‘Los Angeles and other great Pacific 

A THRILL FROM ‘COLLEGE COACH’ 

Pat O’Brien Is Former 

Famous Football Star 

Pat O’Brien, who has the title 

role in Warner. Bros. sensational 

football picture, “College Coach,” 

which comes to the 

Theatre on 

quite at home on the gridiron in 

the games filmed at the Pasadena 

Rose Bowl. He was once the star 

half. back at Marquette Univer- 

sity and won considerable fame 

when he crossed Notre Dame’s 

goal for a touchdown in the year 

when they were champions of the 
middle West. 

Screen’s Tough Guy Finds 
“College Coach” Role Rough 

Lyle Talbot After Being Tackled by Football 
Stars Changes Mind About “‘Nice College Boys’’ 

ANGSTERS are tough, but college football players are 
tougher, according to Lyle Talbot, who has frequently 
been a movie gunman and is now playing his first role 

as a football hero in the Warner Bros. picture, ‘‘College Coach,’’ 
now showing at the Theatre. 

Lyle made his observation from a cot at the Warner Bros. 
first aid dressing-room where two doctors worked over a badly 

Coast football institutions, “take off 

your uniforms and we’ll shoot the 

shower scene.” 

Off came the muddy jerseys, then 

the heavy leather shoulder-pads, 

cleated shoes and finally the woolen 
stockings. Then, as if. automati- 

cally .controlled, the undressing 

stopped and the semi-nude young 

men stood before the cameras very 

ill at ease. 

“Come on,” barked Wellman, 
“we've got to get this take. Hurry 

up and get those pants off.” 

Pat O’Brien, Ann Dvorak, and Lyle Talbot are seen 

here in one of the many tense situations which have 

brought “College Coach”? such acclaim. Dick Powell 

rounds out the cast in this picture which is now 

showing at the Theatre. 

Mat No. 11, Price 10c. 

pointed and_  gulped, 

about her?” 

The “her” was tiny Irva Ross, 

hidden’ in her chair. beside the 
mounted camera. Compared to Irva, 

the boys’ blushes were merely pastel 

“But what} Hugh Herbert, Arthur Hohl: and 

Phillip Faversham. The story and 

screen play are by Niven Busch and 

Manuel Seff. 

wrenched back. 

Talbot had looked forward to the 

filming of the picture as a welcome 

change from parts where he lugged 

a “rod” around and “rubbed out a 

guy” when the script demanded. 

Also there was the exercise to be 

considered, for jumping from one 

picture into another had cut out 

the star’s goif, tennis and gym work 

and a bulging waist-line gave prom- 
ise of rivaling his chest expansion. 

On the opening day of the shoot- 

ing, Talbot journeyed with Dick 

Powell, Ann Dvorak, Pat O’Brien, 

Director William A. Wellman and 

others of the “College Coach” cast 

to the famous Rose Bowl in Pasa- 

dena where the football action was 

to be filmed. 

“Remember, Ann, our last pic- 

ture together,” reminisced Lyle to 

Miss Dvorak, ‘Three on a Match.’ 

What a difference. Then I was a 
tough guy. Now all I have to do 

is play football with a bunch of 
college kids.” 

The “college kids’, as Lyle found 

out, happened to be 88 of the heav- 

iest, fastest, and best football play- 

ers to be found on the entire Paci- 
fic Coast. 

Hours later (it seemed like weeks 

to Talbot) he went home, black and 

blue and bearing plenty of bumps. 

“|The “kids” had all the fun, not 
Lyle! 

Time after time the star had been 

given the ball for off-tackle plunges 

for the cameras only to end _ his 

line smash under an avalanche. of 

the best varsity players in the 
country. As he painfully burrowed 

his way from under the human pile 

he contrasted his “easy” part in 

“Three on a Match” as a gangster 

with his new assignment. 

Next day wasn’t so bad... at 

first. Talbot was the game’s hero 

and was scheduled to be carried 
from the field on the shoulders of 

a victory-mad crowd. He was great 
as the hero, but the mob of extras 
who swarmed down from the Rose 

Bowl stands over-shadowed his per- 
formance. One in particular, an- 

xious to make the most of his brief 

moment before the cameras for the 

benefit of the folks back in Win- 

throp, Mass., biffed Lyle in the eye 

in his exuberance. 

That night Lyle couldn’t help but 

compare his present strenuous role 

with the:tough he played in “20,000 

Years in. Sing Sing.” 

Luckily for Talbot the next three 

days were spent at the studios 
where he made screen love to pretty 

Ann Dvorak. He managed to sur- 

vive the period without a casualty 

and returned to the Rose Bowl wars 

the following day full of pep and 

enthusiasm. 

All went well until the big scene 

where Talbot took the ball on a 

sweeping end run and zig-zagged 

down the field for a long gain. The 
scene was perfect, but not so good 

for Talbot when it seemed eleven 

200 pounders simultaneously caught 

up with him over the goal line. 

Next day Talbot had to stage a 

wild fight with Dick Powell. 

Gangsters tough? . on 
Sure, but give Lyle Talbot gang- 

sters any time in preference to col- 
lege football players! 

In addition to the thrilling grid- 

iron action in “College Coach,” there 

is a lively romance and lots of 

comedy with the true facts about 
certain phases of the great Ameri- 
can college game, as practiced by 
certain professional coaches at cer- 

tain colleges. 

Others in the cast include Arthur 
Byron, Hugh Herbert, Arthur Hohl 

and Phillip Faversham. The story 

and screen play:are by Niven Busch 

and Manuel Seff. 

tints. She was burning! 

“Well, Vl be.. . »”? muttered 
| Still as statues, the bronzed ath- 

7 letes blushed rosily. Finally “Cot- 
ton” Warburton, U. 8. C. quarter-| Wellman, scratching his head per- 
back, who being a field general was|plexedly, a sure sign he was puz- 
therefore a bit bolder than the rest,|zled. Ordinarily he neither cusses 

nor scratches his wooly thatch. 

Now his big problem was... 

What to do with Irva? 
She couldn’t be put outside with 

the guests from Iowa for her notes 

were absolutely necessary. In fact, 

so necessary that regardless of 

everything she must stay. 

Then Irva composed herself suffi- 

:] ciently to make a suggestion which, 

luckily, solved the problem. Why 

couldn’t she sit around the corner 

of the set partition and take her 

notes entirely from conversation. 

ANN DVORAK 

So Irva sat around the corner, 

and 77 very much relieved young 

men thrashed about in the showers 

for the needed scene. Minutes later 

the shot was in the “can” and Irva 

had added another milestone to Hol- 
lywood’s progress by having a scene 

filmed without being carefully 

watched by its script girl. 

Besides the thrilling and colorful 

scrimmages on the football field 

with plenty of campus romance, the 
picture gives the lowdown on pro- 

fessionalism in athletics as practiced 
in certain colleges by certain foot- 

ball coaches. Pat O’Brien has the 

title role of coach while Ann Dvorak 

supplies the love interest. Others 
in the cast include Arthur Byron, 

Charming star of many 
successes returns to the 
screen in “College Coach” 
current ... . attraction. 

Mat No.9, Price 5c. 
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FILM BRINGS GRID 
RIVALS TOGETHER 

The movies did it when every- 

one else failed! It brought two 

bitter college football rivals to- 
gether. 

The accomplishment brought 

about the football battle between 

the national champions of the 

University of So. California and 

the growling Bruins of the Univ. 

of Cal. at Los Angeles, for the 

benefit of the cameras of “The 

College Coach,” current Warner 

Bros. football thriller which 

comes to the Theatre 

took place in the famous Pasa- 

dena Rose Bowl. 

Both combating elevens repre- 

sent universities whose campuses 

are but a few miles apart, but 

between which a bitter rivalry 

exists. All previous efforts on 
the part of the press and foot- 

ball public to get the huskies to- 

gether had failed because the 

college fathers feared ill-feeling 
if their lads met. 

Warner Bros. by pulling a 
string here and another there and 

using an All-American player as 

technical adviser finally arranged 
the long-sought battle, which is 
shown in the 

attraction featuring Dick Powell, 
Ann Dvorak and Pat O’Brien. 

BROTHERS UNDER THE (PIG)SKIN 

a. aa Be 
Homer Griffith, fullback on the champs of U. S. C. 
and Mike Frankovitch, protege of Joe E. Brown, and 
star on U. C. L. A.’s team, enjoy a bit of camaraderie 
during the filming of “College Coach,” in which 88 
crack players battled furiously before the Warner 

Bros. cameras. 

Mat No. 13, Price 10c. 



Advertising Section 

STOP THE 

OUNG 

ane! 

Slashing, stinging, inside-the- 

huddle facts about college foot- 

ball and the man who “master- 

minded” a push-over eleven into 

a million-dollar machine of thrills! 

“This isn't football SINy it's a Ri 

holiday sold..te 
Right you are! It's 

DICK POWELL, 

famous “Gold 

Diggers’ star, in his 

first dramatic role! 
ne igri oo 

Boe 

& inting thrill merchant 
... lf someone has to ‘die for 
dear old Calvert,’ you grand- 
stand heroes ought to do it!" 

SEE the “Four Aces”, greatest gridiron 
combination ever known riding rough- Is this a true picture of foot- 
shod over the big-time teams of America. ball as it's played today? See— 

SEE a score of actual gridiron stars 

in slashing, smashing football action! 

MORE thrills, more glamor, more sensa- 

_ tion than any Big Game ever held! 

DON'T miss the football event of the year— 

With a score of famous gridiron stars 

in lightning flashes of football as it 
She knew nothing a She knew nothing ab has never been photographed before! 

and ‘everything a fore 
~ w ~ 

Warner Bros.’ All-American smash of the 

hour, with year’s Biggest Surprise Cast! 

DICK POWELL 
Sensational star-find of 

‘Footlight Parade” and 

"Gold Diggers” in his 
first dramatic role! 

PAT O'BRIEN | 
“The star you loved in 

Bureau of Missing 

Persons”. 

LYLE TALBOT 
He wen the game to 

win the coach's wife! triumphant return te 

the screen! 

Warner Bros.’ All-American smash of the hour, with the girl who ran 

away from stardom, in her sensational return to the screen— 

ANN DVORAK-—DICK POWELL 

PAT O’BRIEN-LYLE TALBOT 
Hugh Herbert—Arthur Byron—Arthur Hohl 

Mat No. 18, Price 15c—-564 Lines Mat No. 28, Price 10c—380 Lines 
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Advertising Section 

UPSETTING THE DOPE ON THE 
FOOTBALL GRAFT At last a football picture that 

waves no pennants... that 
leads no cheers... that turns 
the raspberry on the rah, rah 
boys... that actually tells 
the truth about certain. men 
who are trying to turn the 
gridiron into a gold mine! — 
Warner Bros.’ All-American: | 
smash of the hour witha. -. 
score of actual gridiron stars 
and this Big Surprise Cast— — 

asses 

ANN 

DVORAK. 
eThe girl who ran 

away from stcrdom, 

in her sensational 

return to the screen! 

DICK 

POWELL 
® Sensational star-find 

of “Footlight Parade” 
and “Gold Diggers” 
in his first dramatic role! 

PAT 

f@The star you loved 
in “Bureau of Missing 
Persons” 

LYLE 

TALBOT 
e As the boy who won 

the game to win the 

oach’s wifel 

COLLEGE 
COACH 

Mat No. 17, Price 15c—429 Lines 

THEATRE 

AND 

POLICY HERE 

Page Ten 

Warner Bros. smash through with the slashing low- 
down on the touchdown racket! The truth about 
certain men who are trying to change varsity 
sport into a major industry... who send gallant 
boys out to face hired thugs of the gridiron! 
For the greatest football event of the year see— 

COLLEGE | 
OACH 

Warner Bros.’ latest hit, with year’s biggest Surprise Cast— 

DICK POWELL, ANN DVORAK, 
PAT O’BRIEN, LYLE TALE 
and a score of ainout! gridiron stars! 

THEATRE 

Mat No. 16, Price 10c—296 Lines 



. He 

THE LOWDOWN 
ON THE TOUCH: 
DOWN “GRAFT” 
Are football stars bought 

and sold?... Are boys 

deliberately maimed at 

the order of certain 

money-grabbing coaches? 

You eught to know! See 

Warner Bros.’ All-American 

smash of the hour, with 

DICK POWELL 

ANN DVORAK 

PAT O’BRIEN 

COLLEGE 

Mat No. 24, Price 10c—136 Lines 

vertising S 

A TRE 

. WHAT'S THE 
TRUTH ABOUT 
COLLEGE FOOTBALL 
—about tramp athletes who earn 

diplomas with touchdowns... headline- 

hungry coaches who order thrills at 

any price ...money-grabbing racket- 

eers who are trying to turn the gridiron 

into a gold-mine! See Warner Bros.’ 

all-American smash of the hour,’ ‘with 

DICK POWELL 
ANN DVOR 
PAT O'BRI 

Mat No. 26, Price 10c—122 Lines 

Mat No. 22, Price 15c—-297 Lines 
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IS FOOTBALL A 
GAME OR 
A GRAFT? 
Here’s an absolutely different 2 
football picture—ruthless in its ; 
revelation of what goes o 

inside the “huddle” of the 
gridiron “brain trust“— | 
the men who pocket 

the profits of $50,000 

touchdowns! .... 

‘COLLEGE 
COACH 

Warner Bros.’ All-American smash of the hour with 

DICK POWELL—ANN DVORAK | 

PAT O’BRIEN—LYLE TALBOT 

Ta 8 ALS URE 

Mat No. 23, Price 10c—128 Lines 

Here's the first fearless story of the men behind the touch- 

downs! An absolutely differerit football picture... 

Stinging . . . ruthless — in its revelation of what goes on 

inside the “huddles” of the gridiron “brain trusts!’ It's 
the biggest football event of the year! Don’t miss it! 

@ See a score of 

“COLLEGE |/p == 

COACH 
Warner Bros.’-Smash Hit with Biggest Suprise Cast of the Year! 

DICK POWELL — sensetional star-find of “Footlight 

Parade” and “Gold Diggers” in his first dramatic role! 

ANN DVORAK-—the girl who ran away from 

‘stardom,’ in her sensational return to the: screen! 

PAT O'BRIEN—the star you loved in “Bureau of Missing 

Persons.” Lyle Talbot, Hugh Herbert, Arthur Byron. 

THEATRE 

COLLEGE 
COACH 
Warner Bros.’ all-American 

smash of the hour with 

DICK POWELL 

Mat No. 20, Price 15c—450 Lines 

Mat No. 19, Price 5c—88 Lines 
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THEATRE UPSETTING THE DOPE 
ON THE FOOTBALL 
SHAKEDOWN! 

COLLEGE 
COACH 
Warner Bros.’ all-American 

smash of the hour with: 

DICK POWELL 

ANN DVORAK 
PAT-O'’BRIEN 
LYLE TALBOT 

Here’s the lowdown on the touchdown racket... the 

real truth about certain men who want fo turn the 

gridiron into a gold mine... the “ringers”, tramp 

athletes, hired thugs who are trying to change 

college playgrounds into hippodromes of sensa- 

tion! For the football thrill of the year see— 

Warner Bros.’ All-American smash 

of the hour, with This Big Surpise Cast— 

DICK POWELL, ANN DVORAK, 

PAT O’BRIEN, LYLE TALBOT 
and a score of famous gridiron stars! 

THEATRE 

Mat No. 21, Price 5c—108 Lines 

IS FOOTBALL A: 

WN ON 
CHANT 

COACH ert 
NN pvoraKk-o0lck re% A 

THEATRE 

Mat No. 30, Price 5c—15 Lines Mat No. 29, Price 5c—15 Lines 

DICK POWELL 
ANN DVORAK 

THEATRE 
Mat No. 31, Price 10c—56 Lines eee eee anes 
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Special Radio Sketch 

USE MEMBERS OF FOOTBALL TEAM FOR THIS 10-MINUTE SKETCH 

By all means have the parts in this “College Coach’ 

radio sketch played by local high school youths especially 

members of the football team. 

kick of the season out of a fling at radio, and will feel 

They'll get the biggest 

well paid by the publicity. 

in the papers, also flash their names on the screen as 

actors in the broadcast of one of the foremost football 

pictures of the year. Use recordings for sound effects. 

Plant stories about them 

FOUR CHARACTERS 

Note to Showmen—Persons playing regular roles can very 

easily double for the seven trustees and the football announcer 
can be the regular station announcer. 

CHARLIE GORE: High-powered professional College Coach. 

CLAIRE: His neglected wife. 

WEAVER: A conceited imported player. 

GORE’S PAL: With him at night club. 

Regular station announcement 

followed by— 

ANNOUNCER: Friends, we get a 

big kick out of being able to en- 

tertain you for the next few min- 

utes with flashes of the speedy ac- 

tion of “College Coach,” the Warner 

Bros. football classic which comes 

Theatre 

EASE ota Elta, 8 next. The more-than- 

competent cast is headed by Dick 

Powell, Pat O’Brien, Arthur Byron, 

Lyle Talbot, Hugh Herbert and the 

fascinating Ann Dvorak. Others 

are Guinn Williams, Nat Pendleton, 
Phillip Faversham, Charles C. Wil- 

son, Donald Meek, Berton Churchill, 

Arthur Hohl, Harry Beresford, Her- 

man Bing, Joe Sauers, Phillip Reed 

and 77 of California’s leading football 

stars. “College Coach” was directed 

by William Wellman. Mr. (Name of 
theatre manager or his representa- 

tive) will briefly outline the situa- 
tion at the opening of the sketch. 

NARRATOR: Thank you (name 

of announcer). The trustees of the 

college are listening to the reading 

of the financial report of the in- 
stitution: 

FIRST: (reading) — Making a 

total indebtedness of $625,000 as of 

today, November 25th—I don’t 

need to remind you, gentlemen, that 

a college is just like any other 

business. We may as well put sen- 

timent aside and admit that Calvert 

University is facing bankruptcy. 

SECOND: That’s impossible. As 

trustees we’re responsible. There 
must be some way out. 

THIRD: Not that I know of, 

that is, unless we draw further on 
our personal funds. 

FOURTH: Not me. I’m in for too 

much now. 

FIFTH: No more bonds for me. 

SIXTH: I’d like to get my twen- 

ty thousand back. 

SEVENTH: (wearily) The same 

old story. Coming to these meet- 

ings is a habit I’ve got to break my- 

self of. I’m going to the football 

game and forget it. 

SECOND: Wonder how the North- 

ern-Princeton game’s coming out? 

SEVENTH: There’s the raddio— 

turn it on. 

FOURTH: No, no, we’ve got more 

important things to—(celick of 
radio). 

FOOTBALL ANNOUNCER: 
(voice high-pitched, excited.) 
PRINCETON VERSUS NORTH- 
ERN — WHAT A FOOTBALL 
GAME — WHAT A OROWD— 
NEARLY A HUNDRED THOU- 
SAND FANS IN THE STADIUM, 

| FOLKS — AND IS PRINCETON 
| WORRIED TSK—TSK—TSK—— 

FIRST: Turn it off—turn it off— 

ANNOUNCER: HERE COMES 
COACH GORE’S NORTHERN 
TEAM—THEY’RE RUNNING IN 
THRU THE EAST GATE OF THE 

Page Fourteen 

STADIUM—JUST ONE SECOND, 

FOLKS—V’LL HOOK UP THIS 
EXTRA MIKE AND LET YOU 

HEAR THE CROWD ... 

(Roar of crowd heard—fades to 

lull in radio talk as first man speaks) 

FIRST: Our big mistake was 

financing that science laboratory, 

and the special chair in chemistry. 

Half our deficit piled up right 

there 

(Football announcer shrieks in) 

FOOTBALL ANNOUNCER: OH 
BOY, HOW THEY CAN YELL— 
THAT WAS THE FANS CHEER- 
ING NORTHERN, FOLKS— 
WHAT A RECEPTION—YOU’VE 
GOT TO HAND IT TO COACH 
GORE—WHAT A TEAM—GORE 
WHAT A TEAM—GORE SELLS 
THE CUSTOMERS AND DO THEY 
LOVE IT— 

FOURTH: (sharply) Would you 

mind turning that thing off. We 
have serious business to vote on. 

SECOND: (good-humoredly) Too 

bad you don’t think football is a 

business. Did you hear him say 

one hundred thousand people paid 

to see that game. 

FIFTH: We have a football team 

here. 

SEVENTH: Yes, and we haven’t 

won a game in three years. 

FOOTBALL ANNOUNCER: 

WOW—THEY’RE OFF—NORTH- 

ERN IS RUNNING BACK THE 

KICK-OFF — THEY’RE IN THE 

CLEAR—GREATEST FOOTBALL 

TEAM ON EARTH — THAT’S 

WHAT WE SAY ABOUT ALL 

GORE’S TEAMS—AND WE’RE 

ALWAYS RIGHT—GORE! GORE! 

(Second man turns off the radio, 

excited) 

SECOND: Do you get what he’s 

saying? Do you understand it? 

That’s the idea that’s going to 

save our school, and all the money 

we’ve put in it! 

THREE: What do you mean? 

What’s football got to do with it? 

SECOND: Plenty! Northern was 

as close to bankruptcy two years 

ago as we are now. Football pulled 

’em out. That’s the answer to our 

problem. Get a good coach. Let 

him put two hundred thousand dol- 

lars in the stadium twelve Satur- 

days a year and we can dream our 

troubles away! 

FIFTH: Not a bad thought. 

FOURTH: Well, if we’re going 
into it, why not get Gore! 

SIXTH: Don’t be ridiculous—he’s 

under contract to Northern. 

SECOND: Sure, but a contract 

doesn’t mean a thing to Gore. They 

say he’ll break one any time he 

gets a better offer. ; 

FOURTH: We can’t afford to pay 

him. 

SECOND: We can’t afford not to. 

FIRST: I’m against having this 

man Gore here at Calvert on any 

basis. He’s a headline hunter—an 

unscrupulous high-pressure show- 

man. I don’t want to see our stu- 

dents turned into tramp athletes 

and stage-struck performers in his 

Saturday circus. Why, he’s pro- 

fessionalized every college that’s 

employed him. Surely we can pay 

for our lab without resorting to the 

things he stands for 

SIXTH: How ean we? (Turns on 

radio again) 

FOOTBALL ANNOUNCER: HOT 
DOG—THERE THEY GO AGAIN 
—COACH GORE’S BUCCANEERS 
(almost screaming) AND THEY 

ARE OVER, FOLKS—A TOUCH- 
DOWN ON A BEAUTIFUL FAKE 
REVERSE—WRITE UP ANOTH- 
ER SCORE FOR GORE — AND 
JUST HEAR THAT CROWD GO 
WILD — IT WOULD TAKE A 
REGIMENT OF MARINES TO 
STOP THAT GORE BACKFIELD 

LET’S SEE IF I CAN COUNT 
THE TOUCHDOWNS cs 
GORE— 

SEVENTH: Gentlemen, all in 

favor of the motion that we hire 

Mr. Gore as football coach for Cal- 

vert University—say “Aye”’— 

(The “ayes” are drowned in a 

burst of music from band on the 

football field. As it fades, narrator 

continues. ) 

NARRATOR: Charlie Gore, the 

new coach, roars his way into Cal- 

vert like a lion. You’ll hear him in 

a moment addressing the raw re- 

eruits in the locker room of the col- 

lege gym. (Murmur of voices) 

AIDE: Quiet pleawe—quiet every- 

body—MR. GORE! 

GORE: Today we start the job 

we’ve got to do together. We’re 
going to build a football team. Do 

any of you know anything about 

football? (pause) Because anyone 
that thinks he does, can turn in his 

suit right away! (longer pause) 
Yow’re going to get chucked around. 

Yow’re going to grind and .sweat, 

dig in your cleats and fight. Youw’re 

going to sweat your eyes out, and 
do your best and — get bawled out 
for it — when I think you need it. 

Right now youw’re unimportant as 

a team. If you played a game this 

afternoon you couldn’t draw a thou- 

sand people. When I get through 

with you, a hundred thousand crazy 

fans will dig down and pay to watch 

you (lowers his voice and relaxes, 

speaks quickly) That’s all. Now 

get out of here. Go direct to your 

group coaches. And remember it’s 

Gore talkin’—G-O-R-E — GORE! 

(Sounds of retreating hobnailed 

feet. Phone rings) 

(gruffily) Hello! (changing 

tenderness) Oh, is it you, babe? 

CLAIRE: (Her voice more faint 

on other end of line) Who d’ya think 
it is? What’s keeping ya? Get 
going! 

to 

GORE: I can’t, baby, I can’t. I 

gotta flock of reporters waiting 

down at the office — You know how 
it is — 

CLAIRE: 

— how it is. 

(slowly) Yes, I know 

GORE: Honey, it’ll just take me 

a little while — IT’ll be back in 
half an hour, honest I will. 

CLAIRE: I’ve hardly seen you 

since we moved here. It’s worse 

than it was at Northern. 

GORE: You’re right, kid. 

we’ve been through it before. 

But 

CLAIRE: And my feelings don’t 

make any difference, do they? 

GORE: Who am I doing all this 

for? Nobody but you. A coupla 

years and it’ll be over. I’ll have 

enough to quit this racket. Then 

we can live like normal human be- 

ings again. 

CLAIRE: (wearily) You’ve been 
saying that for five years. 

GORE: This is the time that 

counts. One big cleanup and we’re 
through. 

CLAIRE: (threat in her slow 

words) We might be through sooner 
if this keeps up. 

GORE: Aw, forget it, willya, kid. 

That’s no way to talk. Why, every 

time I put a check in the bank, I 

say to myself, “That’s for Claire.” 

CLAIRE: I’d rather have less of 

your money and more of your time. 

GORE: Listen honey. Right now 

I’m the best football coach in the 

world. It’s a racket where they 

eatch up with you awful quick. 

Let’s cash in on it while we ean. 

CLAIRE: Oh, yeah? 

GORE: You telling me! Listen 

babe — (softly) — don’t go ’way 
— Tll be with you in half an hour 

— no more, no less — Okay? 

CLAIRE: (cooing) Okay — big 
boy — 

(Sound of band supposedly march- 

ing on field playing “Stars and 
Stripes Forever” or Yale‘s “Boola- 

Boola” or songs from local college) 

NARRATOR: Gore builds up a 
smashing team for Calvert. He tries 
to bribe the profs to pass the foot- 

ball champs at exams. This is re- 

sented by young Sargent — who 
means to major in chemistry — but 
Weaver, a swaggering and unserupu- 
lous imported player, considers 
everything fair in war. Sargent 
despises Weaver, who is his room- 
mate, but both have made good on 
the field. Out of training, for a 
night, Gore and a pal are seated 
at a speakeasy table, a bottle be- 
tween them — when the pal spies 
Weaver wih Claire — Gore’s pretty 
wife, and seated in a booth. (Jazz 
music of orchestra, background for 
words) 

GORE: Here’s to Weaver! He 
probably earned just enough chem- 
istry to mix his own gin—but he 
sure can—(halts—suddenly seeing 
Weaver) Say, am I seeing things? 
Or what in the— 

PAL: Not a thing, come on, chief! 
Let’s get out! 

GORE: Out nothing—going up to 
give that Weaver the once over! 
Give him the surprise of his life! 
One night off won’t hurt him. He 
took my advice, all right. Who in 
the heck’s the dame he’s got with 
him, do you reckon? 

PAL: What do we care? 

GORE: She must have been 
pretty lonesome to go out with that 
egg. I think I’ll take her over a 
drink! : 

PAL: Hold on, wait a minute 
(voice fading) You don’t want to 
go over there—Gore—wait—don’t— 

GORE: Pipe down—let’s get an 

earful of what they’re saying— 

WEAVER: Honey, do you love 
me? 

CLAIRE: I think yowre very 

amusing. 

WEAVER: (wistfully) Well, I 

know that love comes slow. 

GORE: (crash of broken 

heard) Oh, it does, does it? 

dirty 

glass 

You 

WEAVER: 

coach— 

(gulping) Hello— 

GORE: You double-crossing— 

PAL: Don’t, Gore—don’t— 

GORE: Lay off, willya! 

Weaver, you. rat—you’re 

team for good! Understand 

you chiseler! 

Listen, 

off the 

that, 

CLAIRE: Oh, 

let me explain— 

Charlie, darling, 

GORE: Shut up—go on out with 

him—beat it, both of ya! 

CLAIRE: (sobbing) Oh, 
lie— 

Char- 

GORE: You’ll have all the time 

you want now for alley-catting. 

Move your things out of the house to- 

night. You and me are all washed 

up. 

CLAIRE: Charlie — 

(Her words are drowned by crash- 

ing jazz music from the orchestra, 

blending into narrator’s voice) 

NARRATOR: Sargent, the star 

quarterback, resigns from the team 

when he discovers that he has passed 

his exams although he had handed 

in a blank paper. Weaver, as you 

have heard, has been fired by Coach 

Gore. The Calvert team weakened | 
by the loss of the two-stars;~is* 

being beaten in the big game due. 

Gore, desperate, urges his players 

to win, between halves. 

GORE: Men, I had a rule I used 

to stick to before a big game. I 

made sure I had the best team — 

and then I’d let the other coach 

dish out the pep talk. (seriously) 
I’m talking to you now because I 

know you’re not the best team. 

Yow’re light and fast — they’re big 

and fast they‘re more experi- 

enced, they’re playing proselyted 

athletes, they’re everything you’re 

not — but there’s still a way to 

beat them. Play for the breaks. 

Give them nothing they don’t earn. 

You linesmen — hit them around 

the knees. You backs — stay with 

your interference. And all of you 

remember that the crowd out 

there is asking for a hundred thou- 

sand dollars worth of ball game. 

Try to deliver — that’s all — 

(Band music — break into his 

words — radio announcer’s shrill, 

excited speech follows) 

RADIO ANNOUNCER: — WELIL 

HERE THEY COME FOR THE 

SECOND HALF. SHIPLEY IS 
LEADING 20 TO 0 — LOOKS BAD 

FOR CALVERT—I’LL BET GORE 
WOULD TRADE A DOZEN OF 
HIS TEAM FOR A SARGENT OR 
A WEAVER — THEY’RE LINING 
UP FOR A KICK-OFF—THEY— 

(Radio heard clicking as if turned 

off) 

NARRATOR: But we’re compelled 

to leave you wondering till next 

at the Strand— 

when “College Coach” will tell all 

— and then some! What is the 

future of Calvert University—How 

does Weaver make out? And the 

exiled Claire? And Sargent! How 

does the Great God Gore come out 
in the final shakeup and showdown? 

Yow’ll agree with us that “College 

Coach” is just about the fastest 

piece of comedy-drama you’ve seen 

yet! That’s the opinion of ex- 
perts of both football and pictures! 
Until then, friends, we’ll say so 
long and good luck! 



Stunt of the \Neek 

2. IDEAS FOR NEWSPAPER TIE-UPS 
| ee voting contest with (or 

without) newspaper cooperation 

to find the most popular male 

and female amateur athlete in 

your city. 

2. A contest conducted by a 

local newspaper to have readers 

identify national and local foot- 

ball players from photographs 

printed daily in the cooperating 

newspaper. 

Use Both kor A Smashing Advance Publicity Campaign: 

kither One Is Big Enough For “The Stunt Of The Week’’ 

STUNT NUMBER ONE 

This idea was used very successfully by George Rotsky, man- 

ager of the Palace Theatre in Montreal, Canada. By special arrange- 

ment with a steamship line he was able to offer several ocean trips 

to the winners. This in a great measure, is what made the contest 

It gave the candidates something to strive for and 

consequently all their friends were urged to go often to the theatre 

to vote. 

so alluring. 

Arrange to secure worthwhile awards for the winning candi- 

dates. Vacation trips, airplane trips, jewelry, wearing apparel, or 

cash are always of great inducement. 

A tie-up is effected with a local newspaper to carry the pub- 

licity of the contest. The newspaper also prints a voting coupon 

each day during the run of the voting period. This coupon is good 

for any number of vote credits you decide upon—ten, fifty or one 

hundred votes. 

Readers are asked to fill in the name and address of the candi- 

dates they choose to vote for. The votes are then deposited in a 

ballot box in the lobby of your theatre. Every paid admission 

entitles patrons to deposit one voting coupon. In this way people 

have to buy the newspaper to obtain voting coupons and further, 

they must buy a ticket to your theatre in order to cast their votes. 

At the end of the voting period, a committee of well known 

local people act as official judges. After making a count of the 

votes announce the male and female who have received the highest 

number of votes. 

Of course, after the winners have been selected have them 

appear at your theatre on your opening night of ‘“‘College Coach.” 

This personal appearance should be widely advertised and is bound 

to bring a large audience to your theatre. 

While the voting for candidates is general at the beginning, 

the competition narrows down to among ten or fifteen candidates. 

This gives the cooperating newpaper excellent material for 

daily publicity stories on the progress of the contest. Photographs 

of leading candidates may be printed, together with their compara- 

tive standing of votes. 

Publicize the contest on your screen and in your lobby, giving 

the cooperating newspaper credit for its part. 

During the progress of the contest display photos in your lobby 

of the contestants leading in the contest. The local interest manij- 

fest, both by candidates and their friends who vote for them will 

be a great advance builder for your showing of “‘College Coach." 

In the event you cannot get one of your local newspapers to 

carry the contest publicity exclusively, send out daily announce- 

ments and publicity stories on the progress of the contest to all the 

papers in your town. In this way you have the adwantage of break- 

ing in all the papers from time to time, especially at the end of the 

contest when every paper is sure to play up the contest with big 

space devoted to the winners and their personal appearance at your 

theatre on the opening night of ‘College Coach.” 

In the absence of an exclusive newspaper tie-up have the vot- 

ing coupons printed on small cards and make them available to all 

patrons. You can post the comparative standing of candidates on 

a bulletin board in your lobby, surrounded with pictures of the 

persons in the lead. Needless to mention this barometer will be a 

source of keen interest and should carry advance advertising on 

“College Coach.” { 

STUNT NUMBER TWO ; 

It is an inter- 

esting feature which many newspapers use at this time of the year 

without theatre cooperation. But with the added advantage of 

prizes offered by the theatre to those submitting correct answers, 

it ought to make it easier for you to plant this idea. 

This involves an exclusive newspaper tie-up. 

Every day during the run of the contest the newspaper prints 

a different photograph of a football star, known! nationally, and 

locally. The names of these players are not given. Therefore 

readers are asked to identify them in name, the position they play 

and college they represent. 

This contest should ‘be started ten days to two weeks in ad- 

vance of your opening of “‘College Coach’’ and should wind-up 

with photos of Dick Powell and Lyle Talbot in football togs. Give 

the clue that they are two famous stars of the screen who play the 

part of two football players in “‘College Coach."’ . . . Who are they? 

At the end of the time when the newspaper has run all the 
pictures, contestants are asked to send them in all at one time with 
the correct identifications as described above and a short letter 

stating which player gave them the greatest football thrill. 

You can play up this contest very strongly ini your own theatre. 

Announce it on the screen and in your lobby. 

that will be awarded to winning contestants. 
Display the prizes 

Give the cooperating 
newspaper credit and urge your patrons to read the paper for 
details. ; 
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Exploitation Ldeas © 

“LONELY LANE” SUNG BY DICK POWELL 
GOOD FOR MANY MUSIC STORE TIE-UPS 

FLASHY WINDOW DISPLAY A real worth while exploitation angle is available through the num- 
erous tie-ups that can be effected with the song played and sung by Dick 
Powell in “College Coach.” 

IT’S A HIT! 

LONELY LANE 
AS SUNG BY 

DICK POWELL ~ 
IN THE WARNER BROS.4VITAPHONE PICTURE 

‘COLLEGE 

“LONELY LANE” is a tune that is catchy and will soon be among the 
big hits favored by leading orchestras and heard on the radio. 

The lyrics and music were written by Irving Kahal and Sammy Fain, 
the same team that wrote three of the hit tunes in “Footlight Parade.” Sell 
this strongly in all your music tie-ups. 

Line up your local music stores and radio broadcasting stations to 
plug this great song. Arrange for window and counter displays and be 
sure that you get good breaks in advertising your theatre and playdates. 

Get in touch with your local Remick representative who is ready to 
give 100% cooperation and help you put over music tie-ups and your run 
of “College Coach.” 

Here are the Remick representatives in principal cities: 

HOME OFFICE: 

Mr. Sam Serwer 

Remick Music Corp. 

1657 Broadway, 

New York, N. Y. 

HOLLYWOOD, CALIF. 

Mr. Art Schwartz 

6425 Hollywood Blvd. 

CINCINNATI, OHIO 

Mr. Merrel Schwartz 

1208 Central Parkway 

CHICAGO, ILL. 

Mr. Harold Lee 

54 Randolph St. 

ST. LOUIS, MO. 

Mr. Elmer MacDonald 

3809 Page Blvd. 

CANADIAN MUSIC SALES CO. 

Mr. W. St. Clair Low 

21 Dundas Square, 

Toronto, Canada. 

TITLE PAGES — 
ORCHESTRATIONS — 

PROFESSIONAL COPIES 

NOW SHOWING AT 

This flashy poster is a great flash for window and counter dis- 

plays. _It-prominently sells the song hit, “Lonely Lane,” sung by Dick 

Powell in “College Coach.” Ample room is provided for theatre 

imprint. Distribute them in music stores for counters and window 

displays. 

A limited quantity of the above accessories for 
lobby and window displays and dealer tie-ups may 
be had on request to:—SAM SERWER, REM- 
ICK MUSIC CORP., 1657 BROADWAY, NEW 
YORK, N. Y. 

Produced in colors on heavy cardboard stock, size 20 x 26 inches; 

easel back. Price $.50 each. Order direct from SAM SERWER, 

REMICK MUSIC CORP., 1657 BROADWAY, NEW, YORK, N. Y. 

Published by: REMICK MUSIC CORP., 1657 BROADWAY, EW YORK, N. Y. 

Circle Photos Good For 

Mass Publicity Stunt 

Hold Sereening For Local 

Sport Scribes and Coaches 
A camera always attracts a lot of 

attention. Put a camera man to 

work in the football stadiums to 

snap pictures of the crowds attend- 
ing football games. 

Have a man carry a banner an- 

nouncing the fact that persons 

whose pictures ‘are encircled will 

receive guest tickets to see “College 

Coach” at your theatre. The crowd 

pictures to be put on display in the 

lobby of your theatre. This is bound 
to get the crowds coming to your 

theatre to see if they are the win- 
ners resulting in a great number 

buying tickets. 

Another angle on this photo circle 
stunt is the tie-up with a local news- 
paper to assign one of its photogra- 
phers to get the crowd shots and 
print the pictures in the paper the 
following day,.. Two or three peo- 
ple are encircled on each crowd 
photograph. Upon proper identifi- 
cation the encircled people receive 
the guest tickets to see “College 
Coach” at your theatre. 

This newspaper tie-up gives you 
the advantage of daily newspaper 
publicity for “College Coach.” 

COLLEGIATE CAR 
AS STREET BALLY 

Don’t fail to use old car for a 
smashing street stunt. 

Here’s something that will create 
all the publicity for “College Coach” 
you could possibly ‘ask for. Paint 

in large white letters, COLLEGE 

COACH, across both sides of an old 

Ford, or any old car you can bor- 
row. 

Dress two pretty girls in white 

cheer-leader outfits, with a big C on 
sweater, and let them drive around 

in the Ford, yelling announcements 

of the picture through large mega- 
phones. 

Start this stunt working two or 

three days before run of picture. 
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MEGAPHONE FOR 
BALLYHOO STUNT 

A great ballyhoo stunt for “Col- 

lege Coach” can easily be effected 

by rigging up a giant megaphone 

mounted on your marquee with the 

title of the picture, lettered in large 

letters. 

Inside this megaphone place a 
loud speaker to-broadcast a rapid- 4 
fire description of the current foot- 

ball game ‘and at intervals be suré™ 

strong plugs for your showing of 
“College Coach.” 

This stunt is sure to draw plenty 
of attention from passersby. 

Don’t overlook the great bet of 

holding a special preview screening 

for local. football coaches, sports 

writers and sports radio announcers. 

The unusual angle of “College 

Coach” is bound to arouse the inter- 

est of the men who are directly 

connected with the game with the 

result that the newspaper writers 

will pick up the opinions of the 

coaches and use them for stories. 
Needless to mention, these pub- 

licity breaks will create added in- 

RADIO TALKS 
BY AIRCASTERS 

Local sports broadcasters will find 

plenty to talk about after they see 

“College Coach.” Many angles in 
the picture making swell air-casting 

copy. 

Sell the local sports announcers 

on this idea and get them to use the 

unusual angle of the picture as spe- 

cial topics in their programs. Get 

after the announcers who broadcast 
football results and have them make 

short spot announcements about the 

thrills and other interesting angles 

in the picture. 

You will find that this will get to 
the largest number of people at one 

time and add another stimulant to 

make people to see the picture and 

find out what it’s all about. 

terest in the picture and will act 
as a stimulant to get all football 

fans coming to see the picture. 

HOLD PEP RALLY 
ON YOUR STAGE 

An effective yet inexpensive 

method of drawing the crowds to 

see the “COLLEGE COACH” is to 

use the “football nite” idea. 

This is a publicity stunt which 

will draw crowds to the afternoon 

performances and most surely sell- 

out at the evening show. 

Invite a different coach and his 

varsity squad to attend the eve- 

ning performance of your’ show. 

Advertise an address by the coach, 

who will introduce the captain and 

members of the team to say a few 

words. Have high school glee club 
sing. 

Most likely there will be a big 

football game on Saturday, so give 

Thursday and Friday nite to the 
two teams competing and let them 
stage their pre-game football rally 

there. Have the cheer-leaders lead 

school songs and cheers from the 

stage, pep talk by coach to students 

and team, ete. 

Distribute tickets in the school 

and give a prize to the student sell- 

ing the most tickets. 



Exploitation Ideas 

Tricky Folding Novelty 
Will Be Big Favorite 

THE 

CHEER LEADER 

OF ALL FOOTBALL 

PICTURES .. eye 

More thrills, more glamor, more sen- 
sation than any Big Game ever held! 

Don't miss the football event of the year! 

MCOLLEGE 
COACH’ 
DICK POWELL®ANN DVORAK 
PAT O'BRIEN @ LYLE TALBOT 

A Warner Bros. 

Picture 

(OPEN) 

in night clubs and restaurants. It 

is also swell for use in mailing. 

The illustrations show how the 

novelty looks when it is opened and 

when it is closed. A simple fold in 

the center causes the whole shape 

and appearance of the card te 

change when opened. It is printed 

in bright ink on a colored stock and 

the back of the card is left blank 

for your theatre imprint. 

The size of the novelty when 

opened is 7% by 9 inches: when 

closed “5144 by 414-inches:—Prices 

quoted below include theatre name 

and imprint. 

Prices for the cards unfolded, but 

scored along the folding lines, with 

complete instructions for folding, 

are: 1000—$5.50; 3 M—$5.25 per M; 

5 M—$5.00 per M; 10 M—$4.75 
(CLOSED) per M. 

Here is illustrated a tricky novelty Prices for the cards, folded and 
which is sure to catch the fancy of ready for distribution are: $1.50 per 
everybody who gets one. Use them|M over the prices quoted above. 
for distribution at all college and Order directly from 
high school dances, around the ECONOMY NOVELTY AND 
campus and make them available PRINTING CO. 
as a special souvenir for the ladies 239 West 39th St., N. Y¥. O. 

BURGEE AND PENNANTS 

pennants will go a long way towards 

brightening up your lobby on “Col- 

lege Coach.” Banners have been 

put in sets of twelve, in the actual 

college colors; size 12 inches x 30 

inches; price of $1.75 per set of 

twelve. 

An assortment of over 100 differ- 

ent colleges are in stock, and an 

effort will be made to have assort- 

ments correspond to the location of 

your theatre; i.e.—Western exhib- 

Warner Bros.’ all-American 

smash of the hour with 

| © ©) ] A set of representative college 

FREAK -FACTS 

POY 

oe <i 
tvre TALBOT 
AVERAGED ONLY FOUR HOURS 
SLEEP A NIGHT FOR 16 BAYS 

WHILE ON THE “42"°ST SPECIAL” 
BUT WAS NONE THE WORSE FOR 
IT. HE STAYED UP TO GREET 

THE CROWDS AT EVERY STATION. 

W
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nue 4 
peo | LEA 

// 
y i? ANN 

V DVORAL 
WAS RECENTLY BITTEN © 
BY A RATTLESNAKE 
WHILE ON LOCATION 
IMMEDIATE INJECTION 
OF ANTI-VENOM SERUM 

SAVED HER LIFE 

} 
NOW STARRING IN ; 

*COLLEGE COACH" y PHILLIP 

i FAV ; CAN PLAY EVERY 

A = MUSICAL INSTRUMENT 

\\ EXCEPT THE VIOLIN * WOTED SCREEN STAR WAS \\ 

A FOOTBALL #ERO AT RA 
MARQUETTE UNIVERSITY SS S. 
*® FEW YEARS ACO. “ 

», 

[| ERSHAM 
ti HANDSOME BROADWAY 

i] LEADING MAN WHO- 
ry) RECENTLY LNTERED THE 

a MOVIES ISTHE SON OF TKE 

Eiiitizur Actor WA FAVERSHAM 

A SWELL PLANT FOR YOUR LOCAL PAPER 
ORDER MAT NO. 25, PRICE 10c. 

The comedy repartee which pops 

up throughout the showing of “Col- 

lege Coach” lends itself to one or 

two gag ideas which serve to ex- 

ploit the picture. 

One of them is the “Chuckle Ad 

Contest” which has been outlined 

in previous Warner Merchandising 

Plans. This contest became the 

popular thing wherever it was used. 

In situations where the newspaper 

at first was willing only to use this 

contest for a limited time, it be- 

came a regular feature of the news- 

paper and was extended for a longer 

time because it is so popular with 

readers. 

If you have used the “Chuckle 

Ad Contest” this is a good time to 

repeat it. If you have not used 

this excellent newspaper tie-up, now 

is the time to plant it. It works 

to mutual advantage for the news- 

paper and the pictures you play. 

“Chuckle Ads” are intriguing and 

are easily composed. At least four 

separate lines taken from as many 

classified advertisements are put to- 
gether coherently but in a funny 

atyle. Here is a sample “Chuckle 
Aid??s 

For Sale — Fine Holstein cow 

genuine, solid mahogany legs 

“Chuckle Ads” Contest Good 

For Newspaper Tie-up 
slightly used but motor is guar- 

anteed in best condition. 

Your local newspaper will cer- 

tainly want to use this classified ad 

promotion stunt because it makes 

the readers aetually read the clas- 

sified ads in order to complete 

“Chuckle Ads.” It takes but a few 

days to popularize the idea and the 

newspaper will want to continue it, 

co-operating with you on all your 

attractions. 

The theatre gets its share of ad- 

vertising and publicity in the space 

the newspaper uses in its news and 

advertising columns to popularize 

the “Chuckle Ads.” Offer ten pairs 

of guest tickets daily—two to each 

of five people sending in the best 

five “Chuckle Ads” of the day. 

In order to make a success of this 

idea the newspaper should devote 

large display space, giving at least 

50% of the space to the free ticket 

offer and the advertising of your 

attraction. Likewise the publicity 

copy should strongly sell your pic- 

ture in connection with the free 

ticket awards. News boxes should 

be earried on the front page and 

spotted through the rest of the 

paper calling attention to contest. 

DICK POWELL 
ANN DVORAK 
PAT O’BRIEN 
LYLE TALBOT 

itors will be given an assortment 

of Western college pennants unless 

otherwise requested. 

If you have any particular re- 

quest, specify the colleges you wish. 

The banners measure 12 inches: by 

30 inches and are put up in strik- 

ingly brilliant colors. 

t 

BURGEE — 

In brilliant shades for. suspen- 

sion under your marquee. Size 

20 x 30 inches, printed on heavy, 

durable canvas. Economically 

priced at 55c. each. 

Available directly from 

MORRIS LIBERMAN 

729 Broadway New York City 

NOT AT EXCHANGE 

Famous Cartoonist Designs 
Posters For “College Coach” 

The 24, 6, and 3 sheet on the back cover were designed 

by Jefferson Machamer, nationally known cartoonist, illus- 

trator and humorist. The figures illustrated are the same 

characters used in Judge, and in many Sunday comic sections. 

' his line of paper is great for cutouts. Spot them 

around your lobby and front. The 24-sheet is especially 

good for marquee display. Make the most of them and you 
will effect unusual displays at little cost. 
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~ Exploitation \deas 

Football Score-Guessing Is 

Excellent Newspaper Stunt 
The New York Daily News, one of New York’s largest 

circulation papers uses this idea every week which draws huge 
numbers of contestants. You can do the same, comparatively, 
with the following contest: 

Select ten or more football games. They may be local, 
sectional or national games. The New York Daily News awards 
nine cash prizes and a tenth prize of two tickets to a local game. 
If you can’t afford cash prizes or football tickets, passes will do. 

Start the contest at least two weeks before ‘‘College Coach’’ 
opens in your theatre. Use a coupon, as indicated below, daily, 
setting a deadline for each week’s entries. Listing of college 
games are changed each week. 

The contestants who pick the most winners, of course, get 
the prizes. Should there be ties, the winner can be chosen by 
the closeness of the scores to the actual tallies. 

Here’s the form used by the newspaper for the contest: 

Grid Knowledge Tests; 

Passes To The Winners! 

Herewith The News presents ten outstanding football 
games on the schedule for (date). How will they result? 

The rules of this absorbing contest are simple. Just fill 
in the scores as you figure they’ll be and send the coupon 
to the ‘‘Football Contest Edi- 
tor, The News.”’ 

Only one coupon is allowed 
a selector. Each member of 
a family may, however, also 
send one coupon each week. 
You must fill out the scores 
for every one of the 10 games 
or your coupon will NOT be 
judged. Do not mark the 
coupon with circles or crosses. 
Only coupons properly filled 
out with scores and names and 
addresses will be accepted. 
Your answer must be post- 
marked not later than mid- 
night, (insert date). The ten 
(or as many as you wish) per- 
sons whose judgment is best 
will be awarded two tickets 
to ‘College Coach’’ coming 
(date) to the Strand Theatre. 

Start picking the winners 
now! How’s your football 
knowledge? Test yourself! 

WHAT WILL THE 

RESULT BE? 

W. Virginia 

Georgetown 

Lafayette 

Pittsburgh ____Navy 

Villanova Bucknell 

Indiana 

Syracuse 

Illinois Wisconsin 

Michigan __. Cornell 

Calvert Shipley 

(You may use national games, 

as above, or local games. But 

be sure to include Calvert- 

Shipley. They’re the teams 

in “College Coach.” 

Here are three half-column 
star mats which you will find 

useful in both exploitation 
and publicity campaigns. 
These are the headliners in a 

great cast featured in ‘“Col- 

lege Coach.” 

ANN DVORAK 
Mat No. 4, Price 5c. 

LYLE TALBOT 
Mat No. 2, Price Sc. 

DICK. POWELL 
Mat No. 3, Price Sc. 

POCKET NOVELTY 
PLUGS PICTURE 

Here is a useful novelty to sell 

your showing of “College Coach” to 

the best potential audiences avail- 

able—the football crowds. It is an 

pocket football 

which your patrons can display in 

attractive card, 

their breast pockets. The oval-shape 

at the top is die cut in the shape of 

a football and printed in brown ink. 

The balance of the card is on heavy 

white stock, with a strong plug for 

the picture, and room at the bottom 

for your theatre imprint. 

AFTER THE GAME — 
WE'RE ALL GOING TO SEE 

‘COLLEGE 

COACH’ 
STARRING 

PAT O'BRIEN 

ANN DVORAK 

DICK POWELL 

LYLE TALBOT 

Get the lowdown on the touchdown 

business in the most startling 

of all football pictures | 

(THEATER IMPRINT) 

The name of your local college 

or school is imprinted on the foot- 

ball. 

college name you want imprinted 

In your order, specify what 

on the ball, as well as the regular 

theatre imprint at the bottom of the 

card. 

The back of the card is left blank 

to allow for any schedules, 

ups, score-cards, or other data which 

you may want to have printed lo- 

eally. 

line- 

The exact size of the cards are 

23%4x6 inches; priced reasonably 

at: 10M—$4.25 per M; 5M—$4.50 

per M; 3M—$4.75 per M; 1M—$5.00. 

If you want the cards printed in 

your local college or school’s col- 

ors, (for example—hball in red, all 

printing in blue), add $1.50 per M. 
Order direct from: 

ECONOMY NOVELTY AND 

PRINTING CO. 

239 West 39th St., N. Y. C. 

OFFER PASSES TO 

LOCAL GRIDDERS 

A great tie-up with your local 

football teams may be handled in 

the same manner in which many 

merchants get valuable publicity 

during the baseball season. 

Offer a pairsof passes to “College 

Coach” ~ to” .all 

score touchdowns in games played 

local players who 

in your town. 

Print this offer on a placard and 

it around the field before 

the game. 

parade 

This will serve both as 

a stimulus to the players and as a 

valuable plug for your picture. 

The same offer can be made to 

the player making the longest: punt 

in the course of the game, and also 

to the two players completing the 

Be sure that 

both the players and the spectators 

know of your offer. 

longest forward pass. 

The resultant 

publicity will be immensely valuable 

to your showing of “College Coach.” 

Punch Dialogue Lines And 

Stills For Lobby Display 

Here is a lineup of punchy dialogue lines taken from 
‘‘College Coach.’’ These lines stress the sensational angle in the 
picture and make good selling copy. Display them with the 
accompanying stills in your lobby and on your front. If pos- 
sible make blow-ups of the stills and carry the copy in bold dis- 
play lettering. 

The stills are included in the regular set available at your 
local exchange. 

Coach Gore: “When I get through with you, a hundred thou- 
sand crazy fans will dig down and pay to watch you.” (Still No. 28) 

Coach Gore: “Football coaching’s a racket where they catch 
up with you awful quick. Let’s cash in on it while we can!” 

(Still No. 82) 

Mrs. Gore: “It doesn’t console me to know I’m being neglected 
by the greatest football coach in America.” (Still No. 124) 

Mrs. Gore: “I’ve got one husband—that’s supposed to be my 
quota.” (Still No. 90) 

Dick: “Vm captain of this team and if I ever see you lighting 
another butt here I’m liable to forget myself . . 
to!” 

. and [ don’t want 

(Still No. 26) 

Coach Gore: “You two were assigned to room together because 
I ordered it. Save your fighting for me or use it on the tackling 
dummy. (Still No. 127) 

Mrs. Gore: “I'd rather have less of your money and more of 
your time.” (Still No. 114) 

Coach Gore: “You can have all the alley-catting you want! ... 
Move your stuff out of the house tonight. You and I are all washed 
up?” 

Dick: “I’m through with football! 

(Still No. 136) 

I want to learn something 
. . and I can’t do it pulling suckers to the box-office for you!” 

(Still No. 102) 

Dean Sargent: “Listen, Gore, I saw a boy’s life wiped out to 
put some figures on a score board. That wasn’t football! That was a 
Roman Holiday—Sold to a crowd screaming for thrills at any price!” 

The following exploitation stunt 

is taken from a suggestion printed 

in Epes W. Sargent’s department in 

Variety. 

The stunt involves the giving 

away of a number of footballs, 

which you should be able to pro- 

mote from a local sporting goods 

store by giving the merchant 

screen and ad mention. Following 

are the details of the’ stunt: 

About a week or ten days before 

the picture’s opening announce the 

details of the give-away footballs 

through the medium of your screen, 

in your ads, in your publicity stories 

and by means of a special herald 

which should be circulated: through- 

With Your 

Free Football Scramble 
To Ballyhoo Picture 

Plant This Magic Square 

(Still No. 98) 

out your loeal school districts. 

On a Saturday matinee, or any 

after-school matinee, footballs are to 
be tossed from the roof of your 

theatre marquee and become the 

property of whoever catches them. 

Stipulate that all contestants must 

be in football togs, with something 

to indicate the team on which they 

play. 

Banner the scene-of the ballyhoo 

announeing the stunt and add dis- 

play matter advertising the picture. 

Have the balls tossed out rapidly, 

with the second coming down as 

soon as the first has been caught by 

some boy. 

Newspaper 

All who have made use of the Magic Square have found it 
an unfailing source of fan interest. Plant it in your local news- 
paper offering guest tickets to the first twenty persons to send 

Mat No. 5, Price 5c. 
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in correct solutions. 

The present one conceals the sen- 

tence: “WHAT HAPPENS WHEN 

COLLEGES MAKE FOOTBALL A 

BUSINESS.” It can be solved by 

beginning with the circled square, 

moving one square up or down, right 

or left, not diagonally, and ending 

at the square containing the period. 

Yowll find your local editor fa- 

vorable to this contest as a regular 

weekly feature in hig paper. Your 

publicity announcement, should of 

course state that the sentence con- 

cealed in the “Magie Square,” is 

connected with the story of “Col- 
lege Coach.” 



ood stunt whieh you ean 
handle locally at little or no ex- 

pense, is to have printed for dis- 

seore-cards and line-ups. All fans 

ers handy, and also room to jot 

down the score from quarter to 

cuaEbOr. 

At very little expense, your 
printer can put up a score-eard giv- 
ing the line-ups, substitutes, 
cials, and other pertinent informa- 

tion which will be helpful to the 

fans. On the back of the ecard or 

Use the inquiring reporter stunt 

to stir a red hot controversy in your 

town on the following question: 

}“DO YOU THINK THERE IS 
/}PROFESSIONALISM IN COL- 
}LEGE FOOTBALL?” 

| This is a topie that is being con- 

tinually discussed: on the newspaper 

sport pages, and also in the eol- 

lege pages. It’s a subject that has 
caught on with the layman, all of 
whom have taken sides on this is- 
sue. Take advantage of this timely 

topic and build it into a big pub- 

|licity stunt for “College Coach.” 

Ask your local newspaper to as- 

sign a man or woman to act as the 

inquiring reporter. 

An idea that a. attract a Abt of 

orth-while interest among your 
trons is to run an “All-American | 

ntest.” Each year, towards the 

and of the football season, the en- 
| tire country becomes vitally inter- 

Jjested in selecting football’s eleven 

# best players. Every man and boy, 
and a good number of women, /have 

their own ideas on the make-up of | 

| this mythical eleven. 
Take advantage of this valuable 

enthusiasin, Run a contest offering 

a MaIT BOL guest tickets to “College 

Coach” to the contestants whose 

suggested All-American team com- 

| pare to the standard choice of “All- 

Americans” as is made by The As- 

sociated Press or by Grantland Rice 
in Collier’s Magazine. Offer tickets 

tion at local games, a set of | 

‘of this merehandising plan. 
like to have the names of the play-| You may even decide to make the | 

offi- | 

Use Inquiring Reporter 
Idea In Local Paper 

Pent | Score-cards Locally 

is Distribute .At Games_ 

lon one page of the folder, if you put | 
it up that way, you can plug your 

picture, using star heads and copy 

taken from the advertising section 

program a cooperative affair, with 
various local merehants helping to 

defray the expense and receiving in 

return a small ad space on the pro- 

gram. In that way, you can make 

the stunt pay for itself, and give 
your theatre, as well, some splendid 

publicity with the type of crowd to 
whom “College Coach” will appeal. 

The Inquiring Reporter makes the | 

rounds about town and asks people | 

to voice their opinions on the above 

question. If possible, have a photo- | 

grapher go along to snap pictures 

of those questioned. Give guest 

tickets to your showing of “College 

Coach” to those whose answers are | 

published by the newspaper on the 

following day. 

It’s a great builder of word-of- 

mouth advertising, as everybody ac- 

costed by the reporter will talk 
about their experiences in meeting 

the Inquiring Reporter and the pos- 

of getting free tickets to | sibility 
see “College Coach.” 

mentioned above. 

If your play-dates come too far 

before the press announcements or 

after them, your best bet is to have 

the correct All-American team 

chosen by a committee of a local 

coach, sports editor, star player, 

and a representative of your the- 

atre. Match the entries against the 

team chosen by your committee, and 

to a number of contestants who are 

most nearly correct, give a pair of 
tickets. You can create a tremen- 

dous amount of interest in your 

showing of “College Coach” 

working out this idea. 

COLORED LOBBY BLOW-UPS 

These attractive colored 28 by 
42 enlargements aid your advance 
or current lobby displays. Priced 
individually at $3.50 each. Set 

| of three—$10.00 per set. 

Order direct from 

PHOTOCOLOR STUDIOS 
220 West 42nd Street © 

wy a 

All prices quoted f.o.b. New York. 

® 

|play the 

| borhood 

to 

1 4 V ovel ies is 

to the persons whose teams corre- 

spond most closely to the team chos- | 

en by either one of the authorities 

by | 

|| their 

‘| these stills with 
'!vendors to place on their stands. 

|OF COACH 

|FAME AS THE GREATEST COL. |* 

| LEGE COACH OF ALL TIME.” 

| SPECIAL NIGHTS 

Many gala nights can be arranged 
| in connection with your showing of | 

“College Coach.” 
The idea is to dedicate a aoe 

to each of the colleges in town. 

Invite the football team and _ col- 
lege bands to appear on the desig- | 
‘nated nights, and have the football | 
coach give a short talk. The pres- | 

ence of the band and a member of | 

the college at the theatre will bring 

write-ups in the college newspapers 

and will result in a large turnout 

of students to see the picture. 

It’s a stunt that can be worked 

up with a lot of fanfare and put| 
over successfully. Be-sure to carry | 
an under line in all your ads an-| 

nouncing the special nights and dis- 
college banners in the 

lobby. : : 

PLANT STILLS IN" 
LOCAL WINDOWS 

“College Coach” lends _ itself 

to a erackerjack tie-up with neigh- 

men’s furnishing stores. 
Have your local merchant arrange 

in his window a flashy display of 

the outdoor attire necessary to the 
football fan. It would be advisable 

also decorate the window with 

banners of local college or high 

school teams. This makes an in- 

teresting and colorful display. 

Then supply him with the very 

catchy stills of girl football players 

and cheer leaders that are available | 

directly from the Still Dept., 

Warner: Bros) 321° W.. 44th St, 

N. Y. C. The numbers on these|f 

are C, C. 217, 218, 219 and 220. You 
|ean get an idea of what they are 

|| like by referring to the cover of 

this merchandising plan and to the 

folder ly shown in this 
sheet. vere ure LIs0 | press also inteF- 

esting star stills available at your, 

local exchange. 

Such displays are attention get- 

‘ters which merchants like to use be- | 

cause they are seasonal. Be sure 

to tie in with copy plugging the pic- 

ture and play date at your theatre. 
Do not fail to take advantage of 

this splendid exploitation tie-up. 

| STORE TIE-UPS— 
ON PEANUT GAG 

In many of the sequences 

“College Coach,” Pat O’Brien is seen 

eating peanuts. There are also 

plenty of stills available for tie-ups 
along this line. Contact your local 

grocery and departments stores to 
imprint the title and playdate of 

your picture on all bags containing 

peanuts. Plant stills of same in 

windows along with selling 
copy on the picture. Also’ plant 

As a novelty stunt, hand out: 

small envelopes each containing a 

single peanut to your patrons. Copy 

}on the outside of the envelope 

‘should read along the following 
lines: “INSIDE IS THE SECRET 

GORE’S RISE TO 

_ Additional copy should carry east 

names and playdate of picture. 

| PLACE ADS IN 
| COLLEGE PAPERS 

College newspapers are a medium > 

you cannot afford to overlook to 

advertise “College Coach.” For very 

little money you can place really 

effective ads in the advertising me- 

diums that directly reach football 

fans. ie 
An ad in a college publication 

will bring extra free reading matter. 

Any college paper will gladly give 

extra space for publicity stories 

along with the advertising. 

FOR LOCAL TEAMS || 

| pared on 

used to great advantage in numerous 

and high school proms, 

her Hoe "s “a stunt that a ae you! 

|| STADIUM CROWDS 
of | 

the local peanut | 

Make your sereen presentation ar- 

tistie and colorful with, the atmos- 
pherie effect, elaborately colored, 
beautifully created. Gives added 
depth to your film. 

Hand Out Heralds At Cane S 

The heralds and novelties pre- 

“College Coach” can be 

channels of distribution. 

Cover college-campuses, college 

local foot- 

ball games and other athletic con- 
tests with the heralds. You have 

a hand-picked audience at all these 

places. 

A great deal of attention can be 

created by getting attractive look- 

ing girls to distribute the heralds 

and novelties at the above spots. 

| 314 x 4 Colored positive only 1 50 

226 West 56th Street, 

| ball fields before and during games. | 

'triets, 

4x5 Colored positive only _ $2.00 

—Set (pos. and neg.) _ andes 

—Set (pos. and neg.) 2.25 | 

Grider by Number: $600 

NATIONAL STUDIOS, Ine. . 

New York | 

Be sure to specify and include remit- 4 

tance with order to avoid parcel post | 

4 
and C.O.D. charges. 

cheer-leaders’ | 

and shorts or 

skirt, with a snipe across the sweat- | 

er plugging “College Coach” and 

your play dates. 

Arrange, also, for a sound truck 

to make the rounds of the above lo- 

cations, and to remain outside foot- 

the 

costumes, 

Dress girls in 

sweater 

Of course, in addition to the above- § 

mentioned spots, you ean distribute | 

your heralds in busy shopping dis- | 
office buildings and autos. | 

Popularize 

If put over in the right way,)| 

plenty of “publicity and—wa 

mouth advertising for your rane 

lof “College Coach.” 
The feature of this gag is a secret 

signal, which is put over by raising 

the right hand and wiggling the 

little finger while the other four 

fingers are closed into a fist. It 

brings a howl every time the echar- 
acters on the screen do it, and it 

SKY ADS OVER 

Advertise in the sky. 

-arrange for 
trailer to carry your message about 

a balloon or airplane 

“College Coach” the best place 
+o have this stunt pulled is over the 

large crowds attending current foot- 

ball games. 

This is a great attention getter 

and sells the greatest number of 

people on the picture. It may be 

‘worth the expense involved in us- 

ing this idea if the crowds are 

large enough, figuring on a percent- 

age who are bound to be sold to see 
the picture after the game. 

“SPREAD STICKERS 

Your printer can make up, inex- 

pensively, attractive stickers which 

can be used effectively to advertise 

“College Coach.” 

Have the stickers made up in the 

shape of a pennant, about four 

inches wide, with the copy “College 

Coach” and theatre name and play- 

dates thereon. Outstanding colors 
will make the pasters attractive 

enough to secure much attention. 

Pass out the stickers to automo- 
bile owners, college and high school 

students who like to decorate their 

cars. Hand them out at the theatre 

«a week prior to the opening of the 

football picture and induce patrons 

to paste them on their auto win- 

dows. They can also be pasted\.on 

empty store windows, poles, fences 

Used In ee peel | 

If you ean| 

ALL OVER TOWN || 

and other spots about town where 

billing is permitted. 

Signal Gag 

oe 
ra=O a ar vervh, 

oe elie their little Hager , 

It’s sure-fire for laughs, 50 get | 

busy and work on this one at once. | 

Tie-in the picture by announcing | 

the stunt in your publicity stories, | 

on your sereen and on your heralds | 

announeing your showing of “COL- | 

LEGE COACH. 

USE STILLS FOR 
STORE DISPLAYS || 

There are many stills on “College 

Coach” that lend themselves per- | 

fectly to sporting goods store win- 
dow tieups. These stills show Dick 

Powell and Lyle Talbot dressed in | 
full football regalia and will make | 
great window displays. Be sure | 

that in your window centerpiece 

there is a plug given the picture 

and theatre. 

The following stills are perfectly 

fitted for display use: C.C. 3, C.C. 
DG, OC O02 (Ch OF. GG. 2035 

C.C. 205, ©.C. 206, C.C. 213. 

ASK READERS TO |} 
WRITE-UP GAMES | 

Here’s a stunt that’s caleulated to. 

be the answer to the suppressed de- 

sires of innumerable lovers of foot- 

ball to write their own stories of 

football games for the newspapers. 

The idea is to effect a tie-up with 

a local sports editor to invite read- } 

ers to submit in writing their own | 

version of football games they have 
witnessed. The stunt should bring ] 

a large response from football fans, 

college students, journalism students | 

and any one else with a modicum of 

writing ability. 

As an award to the readers whose 

write-ups are accepted for publica- 
tion, offer passes to see “College 
ee i Stories can be limited to 

[50-200 words. 

This stunt need not conflict in | 

any way with the newspaper’s reg- | 
jular staff sports stories. 
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Posters & Accessories 

LYLETALBOT ARTHUR BYRON 
HUGH HERBERT 

Di cected hy WILUAMA WELLMAN 
A WARNER BROS 

see 

4 

THREE SHEET 

ONE SHEET 

MIDGET WINDOW CARD 

Z AOS HEE T Perron testaond s white with grass in right hand corner green. 

Cast and credits are in red,-with cartoons in natural colors. 

SIX SHEET 

Sliding Scale of Prices for Accessories 

1-SHEETS 

Sto 60°) 2 4 Re 

S110: 1002.0 2 eh 13e 

Over 100 2 Ile 

3-SHEETS 

1 to 25 _.__._ SCC Ae 

Over 25. 8 Ge 

6-SHEETS 

Laan eh ee Te 

€236:720 oS 

Over 20 _...-_—C(iiS 

24-SHEETS 

Up to 25 _..______-— «$2.00 

Over 25 "co 1.75 

each 

each 

each 

each 

each 

each 

each 

each 

each 

each 

WINDOW CARDS 

L,'{te. 505). se. each 

51 to 100 __..__ Ge each 

Over 100 _..._  5%e each 

INSERT CARDS 

Pte v2 2k: so ees 25c each 

26 to 50 __._.____...__ 22e each 

51 te 100 _....._____ -20e each 

Over (100...2. ae 19c each 

HERALDS 

RM) te SM 8 $3.00 per M 

Over 5M ___..._. 2.75 per M 

PHOTOS 

llxl14 Photos _______ 75c a set 
(8 in set—colored) 

22x28 Photos _______ 80c a set 
(2 in set—colored) 

Slides yi ks he 15e each 

STD LE i Sa eter ale 10c each 

Midget Window Cards _4c each 

Merchandising Plans__________ Gratis 

Music Cues _____..__________ Gratis 

These prices apply to U. S. only. 

INSERT CARD 

Title is dark blue with buff outline. 

oo 

& RACKET? GET THE 
TOUCHDOWN BUSINESS IN 

SLIDE 

PRINTED IN U.S.A 



Scanned from the United Artists collection at the 

Wisconsin Center for Film and Theater Research, 

with support from Matthew and Natalie Bernstein. 

see” 

s 

o* 

Wisconsin Center 
for Film and Theater Research 

http://wcftr.commarts.wisc.edu 

MEDIA 

HISTORY 
DIGITAL LIBRARY 

www.mediahistoryproject.org 


